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ABSTRAK

Tujuan Penelitian ini difokuskan untuk menganalisis faktor pendorong purchase
intention produk Pop Mart boneka Labubu melalui fanatisme, viral marketing,
attractiveness of influencer marketing dan content marketing di Surabaya Barat.
Hasil penelitian ini didapatkan melalui metode kuantitatif dan purposive sampling.
sampel penelitian ini berjumlah 150 responden dari populasi masyarakat yang
memiliki minat beli dan mengetahui produk Pop Mart boneka Labubu di wilayah
Surabaya Barat. Analisis statistik komperhensif dilakukan menggunakan SPSS
statistic 20 yang mencangkup uji validitas serta reliabilitas, uji asumsi klasik,
regresi linear berganda, koefisien determinasi dan uji-t. hasil analisis
mengungkapkan bahwa fanatisme, viral marketing dan content marketing
berpengaruh dalam meningkatkan purchase intention. Akan tetapi attractiveness of
influencer marketing tidak menunjukkan pengaruh terhadap purchase intention
produk Pop Mart boneka Labubu di Surabaya Barat.

Kata kunci: Fanatisme, Viral Marketing, Attractiveness of Influencer Marketing
dan Content Marketing



ABSTRACT

The purpose of this research is focused on analyzing the driving factors of purchase
intention of Pop Mart Labubu products through fanaticism, viral marketing,
attractiveness of influencer marketing and content marketing in West Surabaya.
The results of this study were obtained through quantitative methods and purposive
sampling of 150 respondents from populationof people who have an interest in
buying and know the products of Pop Mart Labubu in the West Surabaya.
Compherensive statistical analysis was carried out using SPSS statistic 20 which
includes validity and reliability test, classical assumption tests, coefficient of
determination and t-test. The result of the analysis reveal that fanaticism, viral
marketing and content marketing have an effect in increasing purchase intention.
However, the attractiveness of influencer marketing does not show a positive
influence on the purchase intention of Pop Mart products for Labubu in West
Surabaya

Keywords: Fanaticism, Viral Marketing, Attractiveness of Influencer Marketing,

Content Marketing and Purchase Intention



