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ABSTRAK

Penelitian ini bertujuan untuk meneliti dan menganalisis pengaruh foreign
branding , lifetime warranty terhadap purchase interest dengan self esteem sebagai
mediasi pada Taylor Fine Goods. Teknik pengambilan sampel pada penelitian ini
menggunakan metode kuantitatif dengan 98 responden sesuai dengan teori
Sugiyono (2008:16). Sampel dipilih berdasarkan metode purposive sampling.Data
primer didapat melalui penyebaran kuesioner melalui whatsapp. Teknik analisis
yang digunakan menggunakan analisis data kuantitatif dengan menggunakan
aplikasi SmartPLS4. Hasil penelitian menunjukkan bahwa foreign branding dan
penawaran lifetime warranty pada produk Taylor Fine Goods berpengaruh
terhadap self-esteem dan juga purchase interest , namun self-esteem tidak dapat
memediasi foreign branding dan penawaran lifetime warranty terhadap purchase
interest. Saran yang dapat saya sampaikan dalam penelitian ini adalah Taylor Fine
Goods harus selalu menjaga kepercayaan konsumen terhadap persepsi kualitas
sesuai dengan citra merek yang dibangun dan selalu memperhatikan proses atas
penawaran garansi yang diberikan kepada konsumen agar dapat mempertahankan

kepercayaan konsumen.

Kata Kunci : Identitas merek asing, garansi, penghargaan diri, keinginan beli



ABSTRACT

This study aims to examine and analyze the influence of foreign branding
and lifetime warranty on purchase interest, with self-esteem as a mediating
variable at Taylor Fine Goods. The sampling technique in this study uses a
quantitative method with 98 respondents, following Sugiyono's theory (2008:16).
The sample was selected based on the purposive sampling method. Primary data
was obtained through the distribution of questionnaires via WhatsApp. The
analysis technique applied was quantitative data analysis using the SmartPLS4
application.The results of the study indicate that foreign branding and the offering
of a lifetime warranty on Taylor Fine Goods products influence self-esteem and
purchase interest. However, self-esteem cannot mediate the relationship between
foreign branding and the lifetime warranty offering on purchase
interest.Suggestions from this research are that Taylor Fine Goods should
consistently maintain consumer trust in perceived quality in line with the brand
image being developed and carefully manage the process of offering warranties to

consumers to sustain consumer trust.

Keywords: Foreign Branding, Lifetime Warranty, Self-esteem,Purchase Interest
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