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ABSTRAK

Penelitian ini bertujuan untuk menjelaskan pengaruh kualitas produk,

harga, promosi, distribusi dan citra merek guna mempengaruhi keputusan

konsumen, dimana nilai pelanggan digunakan sebagai variabel intervening

antara variabel kualitas produk, harga, promosi, distribusi dan citra merek

terhadap keputusan konsumen dalam membeli kopi Arabika di Flores Bajawa.

Penelitian ini dilakukandengan mengambil sampel menggunakan teknik

purposive sampling, yaitu konsumen yang pernah membeli produk kopi Arabika

Flores Bajawa. Pengumpulan data diperoleh dari 30 pelanggan pembeli kopi

Arabika Flores Bajawa dengan memberikan kuesioner. Jawaban terhadap

pertanyaaan dianalisis dengan metode regresi linier berganda yang

menggunakan program SPSS.

Hasil analisis menunjukan bahwa kualitas produk, harga dan distribusi

tidak berpengaruh signifikan secara parsial terhadap keputusan konsumen

dengan nilai signifikansi masing-masing sebesar 0.252, 0.089 dan 150 sehingga

hipotesisnya ditolak. Sedangkan hasil analisis promosi dan citra merek

berpengaruh signifikan secara parsial terhadap keputusan konsumen dengan

nilai signifikansi sebesar 0,000 sehingga hipotesisnya diterima.

Kata kunci : Kualitas Produk, Harga, Promosi, Distribusi, Citra Merek,

Keputusan Konsumen
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ABSTRACT

This study aims to explain the influence of product quality, price, promotion,

distribution, and brand image on consumer purchasing decisions, with customer

value used as an intervening variable between product quality, price, promotion,

distribution, and brand image toward the decision to purchase Arabica coffee from

Flores Bajawa.

The research was conducted using purposive sampling, targeting consumers

who had previously purchased Flores Bajawa Arabica coffee. Data were collected

from 30 customers through a questionnaire. Responses were analyzed using

multiple linear regression with the SPSS program.

The analysis results indicate that product quality, price, and distribution do

not have a significant partial effect on consumer decisions, with significance

values of 0.252, 0.089, and 0.150 respectively, leading to the rejection of the

hypotheses. In contrast, promotion and brand image have a significant partial

effect on consumer decisions, with a significance value of 0.000, thus supporting

the hypotheses.

Keywords: Product Quality, Price, Promotion, Distribution, Brand Image,

Consumer Decision
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