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ABSTRAK

Penelitian ini berjudul “Pengaruh Sosial Media Marketing Instagram dan Electronic
Word of Mouth terhadap Minat Beli Sepatu Compass (Studi Kasus Mahasiswa
Universitas Wijaya Kusuma Surabaya)” bertujuan untuk mengeksplorasi dampak dari
pemasaran melalui sosial media dan komunikasi elektronik antara konsumen terhadap
minat beli produk sepatu Compass dikalangan mahasiswa. Dalam konteks persaingan
yang semakin ketat di industri fashion, sepatu Compass telah berhasil menjadi salah
satu merek terkemuka di Indonesia. Dengan lebih dari 85% pengguna Instagram di
Indonesia, platform ini dimanfaatkan oleh perusahaan untuk meningkatkan kesadaram
dan minat beli konsumen melalui konten yang menarik dan interaktif. Penelitian ini
mengkaji bagaimana Sosial Media Marketing Instagram dan pengaruh Electronic Word
of Mouth dapat memengaruhi Minat Beli mahasiswa Universitas Wijaya Kusuma
Surabaya. Metode yang digunakan dalam penelitian survei kuantitatif dengan
pengumpulan data melalui kuesioner yang ditujukan kepada mahasiswa Universitas
Wijaya Kusuma Surabaya. Populasi dalam penelitian ini adalah seluruh mahasiswa
UWKS. Sebanyak 120 responden dipilih sebagai sampel dalam penelitian ini, dengan
data yang dikumpulkan melalui penyebaran kuesioner secara online menggunakan
Googel Forms. Proses pengolahan data menggunakan IBM SPSS statistics 20, dan
analisis data dilakukan dengan menerpkan teknik analisis berganda. Hasil penelitian
ini menunjukkan bahwa Sosial Media Marketing Instagram memiliki pengaruh
signifikan terhadap Minat Beli sepatu Compass, sementara Electronic Word of Mouth
juga berkontribusi positif signifikan terhadap Minat Beli sepatu Compass.
Merumuskan strategi pemasaran ini sangat efektif dan relevan dalam meningkatkan
Minat Beli mahasiswa. Penelitian ini diharap dapat memberi pemahaman bagi pelaku
bisnis dan akademis tentang signifikansi penggunaan media sosial marketing Instagram
dan Electronic Word of Mouth dalam strategi pemasaran digital dikalangan Universitas
Wijaya Kusuma Surabaya

Kata Kunci : Sosial Media Marketing Instagram dan Electronic Word of Mouth
dan Minat Beli
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ABSTRACT

This study entitled "The Influence of Social Media Marketing Instagram and Electronic
Word of Mouth on Purchase Interest of Compass Shoes (Case Study of Students of
Wijaya Kusuma University Surabaya)" aims to explore the impact of marketing through
social media and electronic communication between consumers on purchase interest
of Compass shoes among students. In the context of increasingly tight competition in
the fashion industry, Compass shoes have succeeded in becoming one of the leading
brands in Indonesia. With more than 85% of Instagram users in Indonesia, this
platform is utilized by companies to increase consumer awareness and purchase
interest through interesting and interactive content. This study examines how Social
Media Marketing Instagram and the influence of Electronic Word of Mouth can
influence Purchase Interest of students of Wijaya Kusuma University Surabaya. The
method used in quantitative survey research with data collection through
questionnaires addressed to students of Wijaya Kusuma University Surabaya. The
population in this study were all UWKS students. A total of 120 respondents were
selected as samples in this study, with data collected through online questionnaires
using Google Forms. The data processing process used IBM SPSS statistics 20, and
data analysis was carried out by applying multiple analysis techniques. The results of
this study indicate that Instagram Social Media Marketing has a significant influence
on Purchase Interest of Compass shoes, while Electronic Word of Mouth also
contributes significantly to Purchase Interest of Compass shoes. Formulating this
marketing strategy is very effective and relevant in increasing students' Purchase
Interest. This study is expected to provide an understanding for business people and
academics about the significance of using Instagram social media marketing and
Electronic Word of Mouth in digital marketing strategies among Wijaya Kusuma
University Surabaya

Keywords: Instagram Social Media Marketing and Electronic Word of Mouth and
Purchase Interest
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