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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Electronic Word of Mouth (E-
WOM) terhadap Brand Trust, Diversifikasi Produk terhadap Brand Trust, Brand Trust terhadap
Keputusan Pembelian, Electronic Word of Mouth (E-WOM) terhadap Keputusan Pembelian,
Diversifikasi Produk terhadap Keputusan Pembelian, Electronic Word of Mouth (E-WOM)
terhadap Keputusan Pembelian yang dimediasi oleh Brand Trust, Diversifikasi Produk terhadap
Keputusan Pembelian yang dimediasi oleh Brand Trust pada konsumen produk Mc Café di
Surabaya. Populasi dalam penelitian ini adalah konsumen prodyuk Mc Café yang berdomisili
di Surabaya. Metode pengambilan sampel yang digunakan dalam penelitian ini menggunakan
teknik purposive sampling. Jumlah sampel yang digunakan dalam penelitian ini adalah 180
orang. Metode analisis data yang digunakan adalah Sem-PLS. Hasil penelitian ini menunjukkan
bahwa Electronic Word of Mouth (E-WOM) berpengaruh signifikan terhadap Brand Trust,
Diversifikasi Produk berpengaruh signifikan terhadap Brand Trust, Brand Trust berpengaruh
signifikan terhadap Keputusan Pembelian, Electronic Word of Mouth (E-WOM) berpengaruh
signifikan terhadap Keputusan Pembelian, Diversifikasi Produk tidak berpengaruh signifikan
terhadap Keputusan Pembelian, Electronic Word of Mouth (E-WOM) berpengaruh signifikan
terhadap Keputusan Pembelian yang dimediasi oleh Brand Trust. Terakhir Diversifikasi Produk
berpengaruh signifikan terhadap Keputusan Pembelian yang dimediasi oleh Brand Trust.

Kata kunci: Electronic Word of Mouth, Diversifikasi Produk, Brand Trust, Keputusan Pembelian

Xii
Dipindai dengan |
i & CamScanner’|


https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download
https://v3.camscanner.com/user/download

ABSTRACT

This study aims to determine the effect of Electronic Word of Mouth (E-WOM) on Brand
Trust, Product Diversification on Brand Trust, Brand Trust on Purchasing Decisions, Electronic
Word of Mouth (E-WOM) on Purchasing Decisions, Product Diversification on Purchasing
Decisions, Electronic Word of Mouth (E-WOM) on Purchasing Decisions mediated by Brand
Trust, Product Diversification on Purchasing Decisions mediated by Brand Trust on Mc Café
product consumers in Surabaya. The population in this study were Mc Café product consumers
who live in Surabaya. The sampling method used in this study used the purposive sampling
technique. The number of samples used in this study was 180 people. The data analysis method
used was Sem-PLS. The results of this study indicate that Electronic Word of Mouth (E-WOM)
has a significant effect on Brand Trust, Product Diversification has a significant effect on Brand
Trust, Brand Trust has a significant effect on Purchasing Decisions, Electronic Word of Mouth
(E-WOM) has a significant effect on Purchasing Decisions, Product Diversification does not
have a significant effect on Purchasing Decisions, Electronic Word of Mouth (E-WOM) has a
significant effect on Purchasing Decisions mediated by Brand Trust. Finally, Product
Diversification has a significant effect on Purchasing Decisions mediated by Brand Trust.

Keywords: Electronic Word of Mouth, Product Diversification, Brand Trust, Purchasing
Decisions
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