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ABSTRACT 

 

This research aims to analyze the influence of the marketing mix (product, 

price, place, and promotion) on consumer purchasing decisions in Ayudya Catering 

Surabaya. Ayudya Catering, through an online questionnaire based on a Likert 

scale. Analysis techniques the data used is multiple linear regression with the help 

of software SPSSi version 27. The results of the research show that the elements of 

the product marketing mix,  price,  place,  have a significant influence on 

purchasing decisions. Meanwhile, promotional elements do not have a significant 

effect on purchasing decisions. Product variables have the most dominant influence 

compared to other variables. This confirms that high product quality, menu 

diversity, and innovation are the main factors that influence consumers' decisions 

in choosing Ayudya Catering. consumers in Surabaya, this does not include other 

marketing mix elements such as "people,"  "process,"  and "physical evidence." 

Therefore, it is recommended that further research expand the scope of the sample 

and consider additional marketing mix elements to produce more comprehensive 

results. 

 

Keywords : Marketing mix, purchasing decisions, product, price, place, promotion, 

Ayudya Catering 
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ABSTRAK 

 

Penelitiani inii bertujuani untuki menganalisisi pengaruhi baurani 

pemasarani (Produk,I Harga,I Tempat,I dani Promosi)i terhadapi keputusani 

pembeliani konsumeni dii Ayudyai Cateringi Surabaya.i Penelitiani inii 

menggunakani pendekatani kuantitatifi dengani metodei survei.i Datai diperolehi 

darii 110i respondeni yangi merupakani  konsumeni Ayudyai Catering,i melaluii 

kuesioneri daringi berbasisi skalai Likert.i Tekniki analisisi datai yangi digunakani 

adalahi regresii linieri bergandai dengani bantuani  softwarei SPSSi versii 27.i 

Hasili penelitiani menunjukkani bahwai elemeni baurani pemasaran  yaitui produk,i 

harga,i dan tempati berpengaruhi signifikani terhadapi keputusani pembelian. 

Sedangkan untuk elemen promosi tidak berpengaruh signifikan terhadap keputusan 

pembelian. Variabeli produki memilikii pengaruhi palingi dominani dibandingkani 

variabeli lainnya.i Hali inii menegaskani bahwai kualitasi produki yangi tinggi 

menjadii faktori utamai yangi memengaruhii keputusani konsumeni dalami 

memilihi Ayudyai Catering.i Keterbatasani penelitiani inii terletaki padai cakupani 

sampeli yangi terbatasi padai konsumeni dii Surabaya,i sertai tidaki mencakupi 

elemeni baurani pemasarani lainnyai sepertii "People,"I "Process,"I dani 

"Physicali Evidence."i Olehi karenai itu,i disarankani untuki penelitiani 

selanjutnyai memperluasi cakupani sampeli dani mempertimbangkani elemeni 

baurani pemasarani tambahani untuki hasili yangi lebihi komprehensif. 

 

Kata Kunci : Bauran Pemasaran, Keputusan Pembelian, Produk, Harga, Tempat, 

Promosi, Ayudya Catering 
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