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ABSTRAK

PENGARUH REFERENCE GROUP, BRAND IMAGE, DAN LIFESTYLE
TERHADAP KEPUTUSAN PEMBELIAN PRODUK STARBUCKS
COFFEE PURI SURYA JAYA SIDOARJO

(Studi kasus pada Starbucks Coffee Puri Surya Jaya Sidoarjo)
Oleh :
OCTA KARINA DWI SULISTYORINI

Karinadwi2810@gmail.com

Matheous Tamonsang, SE, M.Si

Penelitian ini bertujuan untuk menganalisis pengaruh Reference Group, Brand
Image, dan Lifestyle terhadap keputusan pembelian produk Starbucks Coffee di
Sidoarjo pada konsumen starbucks Puri Surya Jaya Sidoarjo. Data dikumpulkan
melalui Kkuesioner kepada 97 responden yang dipilih menggunakan metode
purposive sampling. Analisis regresi linear berganda digunakan untuk menguji
hubungan antara variabel-variabel tersebut. Hasil penelitian menunjukkan bahwa
Reference Group, Brand Image, dan Lifestyle secara signifikan mempengaruhi
keputusan pembelian secara simultan. Secara parsial, Brand Image memiliki
pengaruh dominan terhadap keputusan pembelian. Penelitian ini diharapkan dapat
memberikan manfaat bagi perusahaan dalam menyusun strategi pemasaran yang
lebih efektif serta menjadi referensi bagi penelitian serupa di masa depan.

Kata Kunci : Reference Group, Brand Image, Lifestyle, Keputusan Pembelian


mailto:Karinadwi2810@gmail.com

ABSTRACT

THE INFLUENCE OF REFERENCE GROUP, BRAND IMAGE, AND
LIFESTYLE ON THE DECISION TO PURCHASE STARBUCKS COFFEE
SIDOARJO

(Case study at Starbucks Coffee Puri Surya Jaya Sidoarjo)
By :
OCTA KARINA DWI SULISTYORINI

Karinadwi2810@gmail.com

Matheous Tamonsang, SE, M.Si

This study aims to analyze the influence of Reference Group, Brand Image, and
Lifestyle on purchasing decisions for Starbucks Coffee products in Sidoarjo on
Starbucks consumers in Puri Surya Jaya Sidoarjo. Data were collected through
questionnaires to 97 respondents selected using the purposive sampling method.
Multiple linear regression analysis was used to test the relationship between these
variables. The results showed that Reference Group, Brand Image, and Lifestyle
significantly influenced purchasing decisions simultaneously. Partially, Brand
Image has a dominant influence on purchasing decisions. This study is expected to
provide benefits for companies in developing more effective marketing strategies
and become a reference for similar research in the future.

Keywords: Reference Group, Brand Image, Lifestyle, Purchase Decision
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