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ABSTRAK

Penelitian berjudul Analisis Preferensi Konsumen Susu Sapi Segar Di Pacet
Kabupaten Mojokerto bertujuan (1) untuk menganalisis hubungan antara konsumsi
Susu Sapi Segar di Pacet Kabupaten Mojokerto dengan beberapa atribut pada Susu
Sapi Segar di Pacet (2) untuk menganalisis bagaimana urutan atribut yang menjadi
preferensi konsumen Susu Sapi Segar di Pacet (3) untuk menganalisis perilaku
konsumen terhadap atribut Susu Sapi Segar di Pacet. Penelitian dilakukan di
wilayah Pacet. Responden dalam penelitian ini adalah konsumen Susu Sapi Segar
di Pacet. Teknik Sampling dalam penelitian ini diambil dengan menggunakan
metode Insidental / Accidental Sampling. Jumlah responden yang dipilih untuk
penelitian ini adalah 45 responden. Jumlah responden yang diambil sudah dianggap
representative yaitu mewakili keadaan yang sebenar-benarnya secara keseluruhan.
Untuk menjawab tujuan penelitian digunakan analisis Chi-Square untuk
mengetahui hubungan antara konsumsi Susu Sapi Segar dengan beberapa atribut
Susu Sapi Segar di Pacet. Analisis Multiatribut Fishbein, dimaksudkan untuk
mengetahui preferensi konsumen terhadap Susu Sapi Segar. Berdasarkan hasil
analisis Chi — Square diketahui bahwa terdapat hubungan yang signifikan antara
konsumsi bunga Susu Sapi Segar dengan harga Susu Sapi Segar pada tingkat
signifikan 0,15 (< 0,05) ; terdapat hubungan yang tidak signifikan antara konsumsi
susu sapi segar dengan varian rasa susu sapi segar pada tingkat signifikan 0,645 (>
0,05), terdapat hubungan yang tidak signifikan antara konsumsi susu sapi segar
dengan aroma susu sapi segar signifikan 0,488 (> 0,05). Sedangkan preferensi
konsumen terhadap susu sapi segar adalah harga susu (Murah), varian rasa
susu(Original), dan aroma susu (Wangi susu).

Kata kunci : Susu Sapi Segar, Preferensi Konsumen, Analisis Chi-Square,
Analisis Multiatribut Fishbein



Abibfianto Ainul Hikam. 20220003. Agribusiness Major, Faculty of Agriculture,
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ABSTRACT

The research entitled Analysis of Consumer Preferences of Fresh Cow Milk in
Pacet Mojokerto Regency aims (1) to analyse the relationship between consumption
of Fresh Cow Milk in Pacet Mojokerto Regency with several attributes of Fresh
Cow Milk in Pacet (2) to analyse how the order of attributes that become consumer
preferences of Fresh Cow Milk in Pacet (3) to analyse consumer behaviour towards
the attributes of Fresh Cow Milk in Pacet. The research was conducted in the Pacet
area. Respondents in this study were consumers of Fresh Cow's Milk in Pacet.
Sampling techniques in this study were taken using the Incidental / Accidental
Sampling method. The number of respondents selected for this study were 45
respondents. The number of respondents taken is considered representative, namely
representing the true situation as a whole. To answer the research objectives, Chi-
Square analysis was used to determine the relationship between consumption of
Fresh Cow's Milk and several attributes of Fresh Cow's Milk in Pacet. Multiatribut
Fishbein analysis, intended to determine consumer preferences for Fresh Cow's
Milk. Based on the results of Chi - Square analysis, it is known that there is a
significant relationship between the consumption of Fresh Cow's Milk interest with
the price of Fresh Cow's Milk at a significant level of 0.15 (<0.05); there is an
insignificant relationship between the consumption of fresh cow's milk with the
flavour variant of fresh cow's milk at a significant level of 0.645 (>0.05), there is
an insignificant relationship between the consumption of fresh cow's milk with the
aroma of fresh cow's milk significant 0.488 (>0.05). While consumer preferences
for fresh cow's milk are milk price (Cheap), milk flavour variant (Original), and
milk aroma (Fragrant milk).

Keywords: Fresh Cow's Milk, Consumer Preference, Chi-Square Analysis,
Fishbein Multiattribute Analysis
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