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ABSTRAK 

 

Peninjauan ini diterapkan guna menguji bagaimana Pengaruh Kapabilitas 

komoditi, serta Harga Terhadap Minat Beli Konsumen serta perceived value 

Sebagai Variabel Intervening Pada Produk Sepeda Motor Honda Beat (Studi 

Kasus Mahasiswa  Universitas Wijaya Kusuma Surabaya). 

Komunitas dalam pengamatan ini yakni mahasiswa aktif Universitas Wijaya 

Kusuma Surabaya. Sampling yang diterapkan dalam pengamatan ini yakni enam 

puluh kontributor dengan kriteria kontributor Perempuan serta laki-laki berusia 

minimal tujuh belas tahun tahun serta kontributor yang pernah memakai dan telah 

melakukan pembelian pada produk Sepeda Motor Honda Beat. Teknik 

pengumpulan sampling menerapkan non-probability sampling dengan 

menerapkan purposive sampling, adapunkian penghimpunan data diterapkan 

dengan memedomani angket fisik.  

Analisa yang ditetapkan yakni analissa jalur (path analysis)  diolah 

mendayagunakan IBM SPSS, hasil pengamatan ini dapat disimpulkan bahwa 

Kapabilitas Produk  berdampak secara fraksional terhadap Minat Beli Konsumen, 

Harga tidak berimplikasi secara parsial terhadap purchase interest, Perceived 

Value berimplikasi langsung terhadap Minat Beli Konsumen. Kapabilitas Produk 

berimplikasi secara fraksional terhadap Perceived Value, Harga berdampak secara 

fraksional terhadap Perceived Value dengan. Perceived Value dapat diterapkan 

sebagai variabel intervening yang menjelaskan Kapabilitas Product terhadap 

Minat Beli Konsumen , Perceived Value dapat diterapkan sebagai variabel 

intervening yang menjelaskan pengaruh Harga terhadap Minat Beli Konsumen. 

Kata Kunci : Kualitas Produk, Harga,Minat Beli, Dan Perceived Value 

 

 

 

 

 

 

 

 



ABSTRACT 

This research was conducted to examine the influence of product quality and price 

on consumer buying interest and buying interest as an intervening variable in 

Honda Beat motorbike products (Case Study of Students at Wijaya Kusuma 

University, Surabaya). 

The population in this study were active students at Wijaya Kusuma University, 

Surabaya. The sample used in this research was sixty respondents with the criteria 

being female and male respondents aged at least seventeen years and respondents 

who had used and had purchased Honda Beat motorbike products. The sample 

collection technique uses non-probability sampling using purposive sampling, 

while data collection is carried out using a physical questionnaire.  

The analysis used is path analysis which is processed using IBM SPSS. The 

results of this research can be concluded that Product Quality has no partial effect 

on Consumer Purchase Price has no partial effect on Interest. Consumer Purchase 

Interest , Perceived Value has a direct effect on Consumer Purchase Interest . 

Product Quality partially influences Perceived Value , Price partially influences 

Perceived Value. Perceived Value can be used as an intervening variable that 

explains Product Quality on Consumer Buying Interest , Perceived Value can be 

used as an intervening variable that explains the influence of Price on Consumer 

Buying Interest. 

Keywords: Product Quality, Price, Purchase Interest, and Perceived Value 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


