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ABSTRAK 

Penelitian tertulis tujuannya untuk lebih memahami bagaimana UMKM Sorgtime 

Coffee di Kota Surabaya membuat keputusan pembelian, penelitian tertulis akan 

meneliti pengaruh inovasi produk, kualitas, dan atribut. Dengan teknik 

pengambilan sampel acak sederhana, metodologi penelitian kuantitatif diadopsi. 

Untuk memastikan hubungan antara inovasi produk, kualitas, dan atribut dengan 

keputusan pembelian konsumen, data dikumpulkan melewati analisis regresi linier 

berganda. Menurut hasil penelitian, keputusan pembelian UMKM Sorgtime Coffee 

secara signifikan terpengaruhi oleh inovasi produk, kualitas, dan atribut. Hasil 

penelitian memperlihatkan UMKM Sorgtime Coffee harus terus meningkatkan 

inovasi produk, kualitas, dan atribut dalam meningkatkan keputusan pembelian 

konsumen. Penelitian tertulis dimaksudkan untuk membantu UMKM di industri 

kopi Surabaya tumbuh. Menurut hasil penelitian, UMKM Sorgtime Coffee di Kota 

Surabaya harus berkonsentrasi pada peningkatan inovasi produk, kualitas, dan 

atribut dalam meningkatkan kepuasan pelanggan dan mengembangkan pangsa 

pasar mereka. Diyakini dengan melaksanakan ini, UMKM Sorgtime Coffee akan 

mampu bersaing dengan pasar yang lebih kompetitif. 

 

Kata kunci: Inovasi produk, Kualitas produk, Atribut produk, Keputusan 

pembelian 
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ABSTRACK 

In order to better understand how Sorgtime Coffee MSMEs in the City of Surabaya 

make purchasing decisions, this research will examine the impact of product 

innovation, quality, and attributes. Utilizing a straightforward random sampling 

technique, a quantitative research methodology was adopted. In order to ascertain 

the relationship between product innovation, quality, and attributes and consumer 

purchasing decisions, data was gathered through multiple linear regression 

analysis. According to the research findings, Sorgtime Coffee MSMEs' purchasing 

decisions are significantly influenced by product innovation, quality, and attributes. 

The research findings suggest that Sorgtime Coffee MSMEs should keep enhancing 

their product innovation, quality, and attributes to enhance consumer purchasing 

decisions. This study is intended to help MSMEs in Surabaya's coffee industry grow. 

According to the study's findings, Sorgtime Coffee MSMEs in Surabaya City should 

concentrate on enhancing product innovation, quality, and attributes in order to 

boost customer satisfaction and grow their market share. It is believed that by doing 

this, Sorgtime Coffee MSMEs will be able to contend with a more fiercely 

competitive market. 

 

Keyword: Product Innovation, Product Quality, Product Attributes, Purchasing 

Decisions. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


