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ABSTRAK 

Karena industri kosmetik sangat penting bagi kehidupan sehari-hari, penulis 

memutuskan untuk melaksanakan penelitian di bidang ini. Dibandingkan dengan 

gerai toko kosmetik lain di Surabaya, masyarakat telah berhasil mengenali Toko 

Kosmetik Belia di Jalan Raya Dukuh Kupang Barat sebagai toko kosmetik dengan 

harga paling terjangkau. Menawarkan barang dan layanan terbaik bagi orang-orang 

yang mengunjungi toko yakni tugas utama. Jika rute distribusi dan komponen 

promosi sudah ada, ini yakni pilihan terbaik. Sebagai toko kosmetik yang terkenal 

dan makmur, reputasinya bervariasi, memperlihatkan  sejumlah faktor seperti 

distribusi ataupun promosi dapat terdapat pengaruh. Karena konteks ini, penulis 

melaksanakan studi tambahan untuk memastikan pengaruh kelengkapan produk, 

kualitas layanan, strategi pemasaran, dan saluran distribusi terhadap kepuasan 

pelanggan ketika mereka berbelanja di toko offline Belia Cosmetic di Jalan Raya 

Dukuh Kupang Barat Surabaya. Populasi penelitian deskriptif kuantitatif ini yakni 

semua konsumen Belia Cosmetic Jalan Raya Dukuh Kupang Barat Surabaya. 

Sampel sebanyak 100 responden yang sesuai kriteria dipilih dalam penelitian 

tertulis. Strategi pengambilan sampel non-probabilitas yang dikombinasikan 

dengan pendekatan sampel purposif digunakan dalam melaksanakan pengambilan 

sampel. Uji regresi berganda digunakan dalam analisis data penelitian tertulis. 

Lebih jauh, menurut temuan analisis, ditetapkan  rute distribusi dan kelengkapan 

produk keduanya terdapat pengaruh signifikan terhadap kepuasan pelanggan. 

Namun, sudah ditetapkan dengan baik  promosi dan kualitas layanan tidak benar-

benar memengaruhi kepuasan pelanggan. 

Kata Kunci: Kelengkapan Produk, Kualitas Pelayanan, Promosi, Saluran 

Distribusi, Kepuasan Pelanggan 
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ABSTRACT 

Because the cosmetics industry is so crucial to daily life, the author decided 

to conduct research in this field. In comparison to other cosmetic shop outlets in 

Surabaya, the public has successfully come to recognize Belia Cosmetic Shop on 

Jalan Raya Dukuh Kupang Barat as a cosmetics shop with the most reasonable 

pricing. Offering the greatest goods and services to people who visit the store is the 

primary task. If distribution routes and promotional components are in place, this 

is the best option. As a well-known and prosperous cosmetic store, its reputation 

varies, suggesting that some factor such as distribution or promotion may have an 

impact. Because of this context, the author carried out additional study to ascertain 

the impact of product completeness, service quality, marketing strategies, and 

distribution channels on customer satisfaction when they shop at the offline Belia 

Cosmetic store on Jalan Raya Dukuh Kupang Barat Surabaya. The population of 

this quantitative descriptive study is all Belia Cosmetic Jalan Raya Dukuh Kupang 

Barat Surabaya consumers. A sample of 100 respondents who fit the criteria was 

selected for the study. A non-probability sampling strategy combined with a 

purposive sample approach was used to carry out the sampling. A multiple 

regression test was employed in this study's data analysis. Furthermore, based on 

the analysis's findings, it is established that distribution routes and product 

completeness both significantly impact customer happiness. But it's well 

established that promotions and service quality don't really affect how satisfied 

customers are. 

 

Keywords:Product Completeness, Service   Quality, Promotion, Distribution 

Channels, Customer Satisfaction 


