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ABSTRAK

Tujuan utama penelitian ini adalah mengukur seberapa besar electronic
word of mouth (E-WOM), brand ambassador, dan korean wave dalam mendorong
minat beli produk Somethinc di kota Surabaya. Penelitian ini menggunakan metode
kuantitatif. Populasi dan sampel dari penelitian ini berjumlah 150 responden yang
semuanya mengetahui tentang produk Somethinc. Penelitian ini mengadopsi
analisis regresi linier berganda untuk mengidentifikasi hubungan antara variabel
Data dianalisis menggunakan perangkat lunak SPSS V.20 dengan mengacu pada
uji regresi berganda, koefisien determinasi, uji asumsi klasik, dan uji t. Hasil
penelitian menunjukkan E-WOM berpengaruh signifikan terhadap minat beli,
brand ambassador berpengaruh signifikan terhadap minat beli dan korean wave
tidak berpengaruh terhadap minat beli

Kata Kunci: Electronic Word of Mouth, Brand Ambassador, Korean Wave dan
Minat Beli



ABSTRACT

The main objective of this study is to measure how much electronic word of
mouth (E-WOM), brand ambassador, and krean wave drive the purchase interest
of Somethinc products in the city of Surabaya. This study uses a quantitative
method. The population and sample of this study amounted to 150 respondents who
all know about Somethinc products. This study uses multiple linear regression
analysis to identify the relationship between variables. The data were analyzed
using SPSS V.20 software with reference to the multiple regression test, coefficient
of determination, classical assumption test, and t-test. The results of the study
showed that E-WOM had a significant effect on purchase interest, brand
ambassador had a significant effect on purchase interest and korean wave had no
effect on purchase interest

Keywords: Electronic Word of Mouth, Brand Ambassador, Korean wave, and
Purchase Intention
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