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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh penggunaan mobile banking 

dan internet banking serta rasio kredit terhadap nilai perusahaan perbankan yang 

terdaftar di Bursa Efek Indonesia (BEI) tahun 2019-2022. Penelitian ini 

menggunakan variabel dependen nilai perusahaan diproksikan dengan price to book 

value (PBV) dan variabel independen mobile banking dan internet banking serta 

rasio kredit yang diproksikan dengan non performing loan (NPL). Desain penelitian 

ini yaitu penelitian kuantitatif dengan pendekatan deskriptif. Berdasarkan 

pengambilan sampel menggunakan purposive sampling dengan jumlah bank yang 

terdapat di negara Indonesia adalah 40 bank dan diperoleh sampel sebanyak tujuh 

perusahaan sektor perbankan yang terdaftar di Bursa Efek Indonesia (BEI) dimana 

data diolah menggunakan analisis regresi linier berganda. Hasil penelitian 

menunjukkan bahwa secara parsial maupun simultan mobile banking dan internet 

banking serta non performing loan (NPL). berpengaruh signifikan terhadap nilai 

perusahaan perbankan. Artinya nilai transaksi mobile banking dan internet banking 

serta rasio kredit yang diproksikan dengan non performing loan (NPL) dapat 

berpengaruh terhadap peningkatan nilai perusahaan perbankan yang terdaftar di 

Bursa Efek Indonesia (BEI) tahun 2019-2022. 

 
Kata kunci: Mobile banking, internet banking, rasio kredit, nilai perusahaan



 

 

 

 

ABSTRACT 

 
This research aims to determine the influence of the use of mobile banking and 

internet banking as well as the credit ratio on the value of banking companies listed 

on the Indonesia Stock Exchange (BEI) in 2019-2022. This research uses the 

dependent variable company value proxied by price to book value (PBV) and the 

independent variables mobile banking and internet banking as well as the credit 

ratio proxied by non-performing loans (NPL). The design of this research is 

quantitative research with a descriptive approach. Based on sampling using 

purposive sampling, the number of banks in Indonesia is 40 banks and a sample of 

seven banking sector companies listed on the Indonesia Stock Exchange (BEI) was 

obtained, where the data was processed using multiple linear regression analysis. 

The research results show that partially or simultaneously mobile banking and 

internet banking and non-performing loans (NPL). has a significant effect on the 

value of banking companies. This means that the value of mobile banking and 

internet banking transactions as well as the credit ratio proxied by non-performing 

loans (NPL) can influence the increase in the value of banking companies listed on 

the Indonesia Stock Exchange (BEI) in 2019-2022. 
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