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ABSTRAK

Penelitian ini bertujuan untuk mengeksplorasi dampak loyalitas merek di
kalangan pengguna Harley Davidson di Surabaya. Penelitian ini berfokus pada
seluruh pengguna Harley Davidson di Surabaya yang berjumlah 110 orang.
Metode pengambilan sampel non-probabilitas digunakan, dan ukuran sampel pada
penelitian ini adalah 110 individu. Data dianalisis menggunakan metode Sem-Pls.
Hasil penelitian menunjukkan bahwa citra merek tidak memengaruhi kepercayaan
merek, sedangkan kepribadian merek mempunyai pengaruh signifikan terhadap
kepercayaan merek. Selain itu, kecintaan terhadap merek tidak berpengaruh
banyak terhadap kepercayaan merek. Dalam hal ini, kecintaan terhadap merek
tidak memengaruhi loyalitas konsumen terhadap merek, tetapi kepribadian merek
memengaruhi loyalitas konsumen terhadap merek.

Kata Kunci: Brand Image, Brand Personality, Brand Love, Brand Trust,
Brand Loyalty.



ABSTRACT

This research investigates the impact of Brand Image, Brand Personality, Brand
Love, and Brand Trust on Brand Loyalty among Harley Davidson users in
Surabaya. The research focuses on all Harley Davidson users in Surabaya,
totaling 110 respondents. A non-probability sampling method was employed, with
the sample size set at 110 individuals. The data were analyzed using SEM-PLS.
The findings indicate that Brand Image does not significantly affect Brand Trust,
whereas Brand Personality has a significant impact on Brand Trust. Brand Love
also does not significantly influence Brand Trust. Similarly, Brand Image does not
significantly impact Brand Loyalty, while Brand Personality shows a significant
effect on Brand Loyalty. Brand Love does not have a significant effect on Brand
Loyalty, but Brand Trust does significantly affect Brand Loyalty.

Keywords: Brand Image, Brand Personality, Brand Love, Brand Trust, Brand
Loyalty
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