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ABSTRAK 

Penelitian ini meneliti ABSTRAK 

Penelitian ini meneliti, ”Pengaruh Fitur Produk, Desain Produk Dan Citra 

Merek Terhadap Minat beli Sepeda Motor Matic Honda Di Surabaya Barat’. 

Tujuan Penelitian ini bertujuan untuk mengetahui pengaruh fitur produk produk, 

desain produk, dan citra merek terhadap minat beli mengenai sepeda motor matic 

Honda di Surabaya Barat. Dalam penelitian ini, minat beli di Surabaya Barat 

merupakan variabel terikat dan variabel bebasnya adalah fitur produk, desain 

produk, dan citra merek. Dalam penelitian ini pengambilan sampel dilakukan 

dengan menggunakan metode non-probability sampling dengan menggunakan 

metode purposive sampling, sampelnya berjumlah 82 orang dengan kriteria 

Responden Surabaya Barat dan Peserta survei harus berusia minimal 17 tahun. 

Berikut hasil analisis regresi berganda dengan menggunakan persamaan sebagai 

berikut: 

Y = -1.165 + 0, 675 X1 + 0, 188X2 + 0, 185X3 

Berdasarkan Hasil analisis menunjukkan bahwa keputusan pembelian sepeda motor 

Honda di Surabaya Barat dipengaruhi oleh berbagai faktor seperti fitur produk dan  

citra merek, sedangkan variabel desain produk tidak berpengaruh terhadap minat 

beli. Penjualan sepeda motor Honda di Surabaya Barat. 

 

Kata Kunci: Fitur Produk Desain Produk Citra Merek Minat beli 
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ABSTRACT 

This research examines, "The Influence of Product Features, Product Design and 

Brand Image on Interest in Buying Honda Automatic Motorcycles in West 

Surabaya." The aim of this research is to determine the influence of product 

features, product design and brand image on purchasing interest regarding Honda 

automatic motorbikes in West Surabaya. In this research, purchasing interest in 

West Surabaya is the dependent variable and the independent variables are product 

features, product design and brand image. In this research, sampling was carried 

out using a non-probability sampling method using a purposive sampling method, 

the sample was 82 people with the criteria being West Surabaya Respondents and 

survey participants must be at least 17 years old. The following are the results of 

multiple regression analysis using the following equation: 

Y = -1.165 + 0, 675 X1 + 0, 188X2 + 0, 185X3 

Based on the results of the analysis, it shows that the decision to purchase a Honda 

motorbike in West Surabaya is influenced by various factors such as product 

features and brand image, while product design variables have no effect on 

purchasing interest. Sales of Honda motorbikes in West Surabaya. 

Keywords: Product Features Product Design Brand Image Purchase interest 

 


