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ABSTRAK 

Penelitian ini menggunakan pendekatan kuantitatif untuk menguji pengaruh 

Brand Trust, Brand Ambassador, dan Preferensi Harga terhadap Keputusan 

Pembelian produk Scarlett Whitening di Kecamatan Driyorejo, Gresik. Dengan 

metode purposive sampling, 75 responden yang memenuhi kriteria ditentukan 

sebagai sampel. Data primer dikumpulkan melalui kuesioner, sedangkan data 

sekunder diperoleh dari berbagai sumber ilmiah. Hasil analisis menunjukkan bahwa 

Brand Trust berpengaruh signifikan terhadap Keputusan Pembelian (t = 5,638; sign. 

< 0,05), sementara Brand Ambassador (t = 0,566; sign. > 0,05) dan Preferensi 

Harga (t = 1,474; sign. > 0,05) tidak berpengaruh signifikan.  
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ABSTRACT 

This study employs a quantitative approach to examine the influence of 

Brand Trust, Brand Ambassador, and Price Preference on the Purchase Decision of 

Scarlett Whitening products in Driyorejo District, Gresik. Using purposive 

sampling, 75 respondents who met the criteria were selected as the sample. Primary 

data was collected through questionnaires, while secondary data was obtained from 

various scholarly sources. The analysis revealed that Brand Trust significantly 

influences Purchase Decisions (t = 5.638; sign. < 0.05), whereas Brand Ambassador 

(t = 0.566; sign. > 0.05) and Price Preference (t = 1.474; sign. > 0.05) do not have 

a significant impact. 
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