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ABSTRAKSI 

Penelitian tertulis tujuannya mengetahui bagaimana kepercayaan merek, motivasi belanja 

hedonis, dan potongan harga memengaruhi pembelian impulsif di Marketplace Shopee. 

Pembelian Impulsif merupakan komponen dependen dalam penelitian tertulis, tetapi Diskon 

Harga, Motivasi Belanja Hedonis, dan Kepercayaan Merek dipandang sebagai faktor 

independen. Populasi penelitian adalah mahasiswa aktif di Fakultas Ekonomi dan Bisnis 

Universitas Wijaya Kusuma Surabaya. Pendekatan pengambilan sampel non-probabilitas 

yang dikombinasikan dengan prosedur pengambilan sampel purposif digunakan dalam 

menentukan sampel pada penelitian tertulis. Delapan puluh responden merupakan sampel 

yang digunakan. Pengumpulan data dilaksanakan menggunakan kuesioner. Metode analisis 

digunakan yakni regresi linier berganda. Hasil peneletian memperlihatkan  Diskon Harga 

terdapat pengaruh signifikan pada pembelian Impulsif Pada Marketplace Shopee,  Motivasi 

Belanja Hedonis terdapat pengaruh signifikan pada pembelian Impulsif pada Marketplace 

Shopee, serta Kepercayaan Merek terdapat pengaruh signifikan pada pembelian Impulsif Pada 

Marketplace Shopee. Sementara variabel dominan pada pembelian Impulsif Pada 

Marketplace Shopee yakni variabel Kepercayaan Merek. 

Kata Kunci : Diskon Harga, Motivasi Belanja Hedonis, Kepercayaan Merek, Pembelian 

Impulsif 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



ABSTRACT 

The purpose of this written research is to find out how brand trust, hedonic shopping 

motivation, and discounts affect impulsive purchases in the Shopee Marketplace. Impulse 

Purchase is a dependent component in written research, but Price Discount, Hedonic Shopping 

Motivation, and Brand Trust are seen as independent factors. The research population was 

active students at the Faculty of Economics and Business, Wijaya Kusuma University, 

Surabaya. A non-probability sampling approach combined with a purposive sampling 

procedure was used to determine the sample in the textual research. Eighty respondents were 

the samples used. Data collection was carried out using a questionnaire. The analysis method 

used was multiple linear regression. The results of the study showed that Price Discount had a 

significant effect on Impulse Purchases in the Shopee Marketplace, Hedonic Shopping 

Motivation had a significant effect on Impulse Purchases in the Shopee Marketplace, and 

Brand Trust had a significant effect on Impulse Purchases in the Shopee Marketplace. 

Meanwhile, the dominant variable in Impulse Purchases in the Shopee Marketplace is the 

Brand Trust variable. 

Keywords : Price Discount, Hedonic Shopping Motivation, Brand Trust, Impulse Buying 
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