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ABSTRAK

Tujuan penelitian tertulis ialah mengetahui hubungan antara loyalitas konsumen
dengan citra merek, atribut produk, dan preferensi konsumen. Namun, penelitian
ini juga bertujuan mengetahui bagaimana preferensi konsumen, atribut produk, dan
citra merek secara tidak langsung mempengaruhi loyalitas pengguna produk Ultra
Milk. Penelitian tertulis menggunakan desain penelitian kuantitatif. Sasaran
penelitian yakni mahasiswa Universitas Wijaya Kusuma Surabaya angkatan 2020
yang telah membeli produk Ultra Milk. Sampel yang digunakan sejumlah 105
responden. Dengan kriteria yang telah ditentukan, maka strategi pengambilan
sampel digunakan yakni purposive sampling. Dengan menyebarkan kuesioner,
sumber data dikumpulkan. Teknik analisis data di penelitian tertulis
mempergunakan Analisis Regresi Linear Berganda melalui software SPSS. Hasil
dari pengujian yang sudah dilaksanakan menguraikan Citra Merek terdapat
pengaruh positif serta signifikan terhadap Loyalitas Konsumen, Atribut Produk
terdapat pengaruh positif signifikan terhadap Loyalitas Konsumen, dan Preferensi
Konsumen terdapat pengaruh signifikan terhadap Loyalitas Konsumen.

Kata kunci : Citra Merek, Atribut Produk, Preferensi Konsumen, dan

Loyalitas Konsumen
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ABSTRACT

The purpose of the written research is to determine the relationship between
consumer loyalty and brand image, product attributes, and consumer preferences.
However, this study also aims to determine how consumer preferences, product
attributes, and brand image indirectly affect the loyalty of Ultra Milk product users.
The written research uses a quantitative research design. The target of the research
is students of Wijaya Kusuma University Surabaya class of 2020 who have
purchased Ultra Milk products. The sample used was 105 respondents. With the
predetermined criteria, the sampling strategy used was purposive sampling. By
distributing questionnaires, data sources were collected. The data analysis
technique in the written research used Multiple Linear Regression Analysis through
SPSS software. The results of the tests that have been carried out describe that
Brand Image has a positive and significant influence on Consumer Loyalty, Product
Attributes have a significant positive influence on Consumer Loyalty, and
Consumer Preferences have a significant influence on Consumer Loyalty.

Keywords: Brand Image, Product Attributes, Consumer Preferences, and

Consumer Loyalty
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