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ABSTRAK 

 

Tujuan penelitian tertulis yakni mengetahui bagaimana Shopping Lifestyle dan 

Sifat Materialisme memberikan pengaruh pembelian impulsif di Marketplace 

Shopee Surabaya Selatan. Penelitian yang dipublikasikan menganggap pembelian 

impulsif sebagai satu diantara faktor independen, bersama dengan sifat 

materialisme dan budaya belanja. Mereka yang berdomisili di wilayah Surabaya 

Selatan dan dengan Shopee serta berusia minimal delapan belas tahun menjadi 

sasaran audiensnya. Sampel penelitian tertulis dipilih dengan teknik non- 

probability sampling yang dipadukan strategi purposive sampling. Besar 

sampelnya diartikan 67 responden. Untuk mengumpulkan data, kuesioner 

digunakan. Dua jenis prosedur analisis digunakan yakni analisis regresi linier 

berganda serta analisis deskriptif. Menurut penelitian, ada dua elemen yang sangat 

memberikan pengaruh pembelian impulsif 

 

Kata Kunci : Shopping Lifestyle, Sifat Materialisme, Pembelian Impulsif 
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ABSTRACT 

 

The aim of the written research is to find out how Shopping Lifestyle and 

Materialism influence impulse buying at the Shopee Marketplace in South 

Surabaya. Published research considers impulse buying as one of the independent 

factors, along with materialism and shopping culture. Those who live in the South 

Surabaya area and with Shopee and are at least eighteen years old are the target 

audience. The written research sample was selected using a non-probability 

sampling technique combined with a purposive sampling strategy. The sample size 

is defined as 67 respondents. To collect data, a questionnaire was used. Two types 

of analysis procedures are used, namely multiple linear regression analysis and 

descriptive analysis. According to research, there are two elements that greatly 

influence impulse buying. 

Keywords: Shopping Lifestyle, Materialism, Impulsive Buying 
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