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ABSTRAK 

 
 

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, harga 

dan promosi terhadap keputusan pembelian produk safety pada UD. Hayato Jaya I. 

Variabel bebas dalam penelitian ini adalah kualitas produk, harga dan promosi, 

sedangkan variabel terikat dalam penelitian ini adalah keputusan pembelian. Teknik 

sampling menggunakan purposive sampling dengan kriteria usia 17 tahun dan 

pernah berkunjung ke outlet UD. Hayato Jaya I. Jumlah sampel sebanyak 90 orang. 

Teknik analisis untuk menguji hipotesis menggunakan regresi linear 

berganda.Sebelum dilakukan uji hipotesis, dilakukan uji validitas dan uji reliabilitas 

dengan hasil yang baik. 

Hasil analisis regresi linear berganda menunjukkan: (a) kualitas produk 

berpengaruh signifikan terhadap keputusan pembelian produk safety UD Hayato 

Jaya I. (b) Harga berpengaruh signifikan terhadap keputusan pembelian produk 

safety UD Hayato Jaya I. (c) Promosi berpengaruh signifikan terhadap keputusan 

pembelian produk safety UD Hayato Jaya I. 

 
 

Kata Kunci: Kualitas Produk, Harga, Promosi dan Keputusan Pembelian 
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ABSTRACT 
 

 

 
 

 

 

Keywords: Product Quality, Price, Promotion and Purchase Decision 

This studied aim to determine the effect of product quality, price and promotion on 

purchasing decisions of safety products at UD. Hayato Jaya I. The independent 

variables in this study are product quality, price and promotion, while the 

dependent variable in this study is purchasing decisions. The sampling technique 

used purposive sampling with the criteria of age 17 years and having visited UD 

outlets. Hayato Jaya I. The number of samples is 90 peoples. The analysis technique 

used to test the hypothesis is using multiple linear regression. Before testing the 

hypothesis, validity and reliability tests were carried out with good results.The 

results of multiple linear regression analysis show: (a) product quality has a 

significant effect on purchasing decisions for UD Hayato Jaya I safety products. 

(b) Price has a significant effect on purchasing decisions for safety products at UD 

Hayato Jaya I. (c) Promotions have a significant effect on product purchasing 

decisions. safety UD Hayato Jaya I. 
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