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ABSTRAK 

Tujuan dilakukannya penelitian ini yakni mengetahui apakah daya tarik brand 

ambassador, kredibilitas brand ambassador, dan keahlian brand ambassador 

berpengaruh terhaddap keputusan pembelian produk Erigo Apparel (Studi Kasus pada 

Mahasiswa Aktif Universitas Wijaya Kusuma Surabaya). Pendekatan yang digunakan 

yakni penelitian kuantitatif yang difokuskan ke pengujian hubungan antar variabel. 

Populasi penelitian ini adalah mahasiswa aktif Universitas Wijaya Kusuma Surabaya. 

Sampel yang digunakan adalah purposive sampling dengan kriteria mahasiswa aktif 

Universitas Wijaya Kusuma Surabaya yang pernah membeli dan menggunakan produk 

Erigo Apparel. 106 responden merupakan sampel yang diolah dengan penyebaran 

kuesioner secara online. IBM Statistic SPSS versi 25, Metode analisis yang digunakan 

adalah analisis regresi linier berganda. Berdasarkan hasil penelitian menunjukkan 

bahwa secara parsial variabel daya tarik brand ambassador, kredibilitas brand 

ambassador, dan keahlian brand ambassador berpengaruh signifikan terhadap 

keputusan pembelian. 

Kata Kunci: brand ambassador, keputusan pembelian 
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ABSTRACT 

The purpose of this research is to find out whether the attractiveness of brand 

ambassadors, brand ambassador credibility, and brand ambassador expertise 

influence the decision to buy Erigo Apparel products (Case Study on Students at Wijaya 

Kusuma University, Surabaya). The approach used is quantitative research which is 

focused on examining the relationship between variables. The population of this study 

were active students at Wijaya Kusuma University, Surabaya. The sample used was 

purposive sampling with the criteria of active students at Wijaya Kusuma University, 

Surabaya, who had purchased and used Erigo Apparel products. 106 respondents were 

samples that were processed by distributing questionnaires online. IBM Statistics SPSS 

version 25, The analytical method used is multiple linear regression analysis. Based 

on the results of the study, partially the attractiveness of the brand ambassador, the 

credibility of the brand ambassador, and the expertise of the brand ambassador have 

a significant effect on purchasing decisions. 

Keywords: brand ambassador, purchase decision 
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