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ABSTRAK 

Kepatuhan wajib pajak ialah disposisi wajib pajak guna memenuhi tanggung jawab 

perpajakannya dengan mematuhi peraturan terkait, tanpa perlu melakukan 

pemeriksaan, penyidikan menyeluruh, peringatan, ancaman, serta pengenaan sanksi 

administratif dan hukum. Tujuan penelitian ini guna nguji secara empiris tentang 

Pengaruh Pemahaman Peraturan Perpajakan, Kesadaran Wajib Pajak, Sosialisasi 

Pajak, Pemungutan Pajak Umkm E-Commerce Dan Sanksi Perpajakan Terhadap 

Kepatuhan Wajib Pajak. Penelitian ini dilakukan pada UMKM E-Commerce E-

Peken dengan menggunakan metode rumus slovin. Hasil penelitian ini menjelaskan 

variabel Pemahaman peraturan perpajakan, Kesadaran wajib pajak, Sosialisasi 

perpajakan, Pemungutan pajak UMKM E-Commerce serta Sanksi perpajakan 

Setelah diuji serta diteliti secara simultan memberi pengaruh terhadap Kepatuhan 

wajib pajak UMKM E-Commerce Platform E-PEKEN. 

 

Kata kunci : Pemahaman peraturan perpajakan, Kesadaran wajib pajak, Sosialisasi 

perpajakan, Pemungutan pajak UMKM E-Commerce, Sanksi perpajakan. 
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ABSTRACT 

Taxpayer compliance refers to the disposition of taxpayers to fulfill their tax 

responsibilities by complying with related regulations, without the need to conduct 

audits, thorough investigations, warnings, threats, also imposition of 

administrative and legal sanctions. This study aimed to investigate the effects of 

tax rules knowledge, taxpayer awareness, tax socialization, e-commerce MSME 

tax collection, and tax sanctions on taxpayer compliance through empirical 

testing. The Slovin formula method was applied to E-Peken E-Commerce MSMEs 

in this study. The study's findings demonstrate that, following their concurrent 

testing and investigation, the following variables have an impact on taxpayer 

compliance with the E-PEKEN MSME E-Commerce Platform: comprehension of 

tax regulations, taxpayer awareness, tax socialization, tax collection for E-

Commerce MSMEs, and tax sanctions. 

Keywords: Understanding tax regulations, taxpayer awareness, tax socialization, 

E-Commerce MSME tax collection, tax sanctions. 

 

 


