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ABSTRAK 

Penelitian ini meneliti, ”PENGARUH KUALITAS PRODUK, HARGA 

DAN CITRA MEREK TERHADAP KEPUTUSAN PEMBELIAN BRAND 

UNIQLO”. 

Tujuan riset ini ialah untuk menganalisis bagaimana kualitas produk, harga, serta 

citra merek memengaruhi keputusan pelanggan untuk membeli merek Uniqlo. 

Kualitas produk, harga, dan citra merek adalah variabel independen, dan 

keputusan konsumen untuk membeli merek Uniqlo adalah variabel dependen. 

Dalam riset ini, sampel diambil dengan metode non-probability sampling melalui 

metode purposive sampling. Sebanyak 100 sampel diambil, dengan kriteria 

responden adalah mahasiswa atau mahasiswi dari Fakultas Ekonomi dan Bisnis 

Universitas Wijaya Kusuma Surabaya yang berusia minimal 18 tahun dan 

pernah membeli kaos atau T-shirt Uniqlo. Hasil analisis regresi linier berganda, 

dengan persamaan, meliputi: 

Y = ̶ 1,817 + 0,133 X1 + 0,538 X2 + 0,458 X3 + e 

Merujuk hasil analisis, ditemukan faktor bebas kualitas produk tidak berpengaruh 

terhadap keputusan konsumen untuk membeli merek Uniqlo. Sebaliknya, harga 

dan citra merek berpengaruh terhadap keputusan konsumen untuk membeli merek 

Uniqlo secara parsial. 

Kata Kunci: Kualitas Produk, Harga, Citra Merek, Keputusan Pembelian 
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ABSTRACT 

This study examines "THE EFFECT OF PRODUCT QUALITY, PRICE, AND 

BRAND IMAGE ON THE PURCHASE DECISION OF UNIQLO BRAND". The 

aim of this research is to analyze how product quality, price, and brand image 

influence customers' decisions to purchase the Uniqlo brand. Product quality, 

price, and brand image are independent variables, and consumers' decisions to 

purchase the Uniqlo brand are the dependent variable. In this research, the 

sample was taken using non-probability sampling method through purposive 

sampling method. A total of 100 samples were taken, with the criteria that 

respondents were students of the Faculty of Economics and Business, Wijaya 

Kusuma University Surabaya, aged at least 18 years old, and had purchased 

Uniqlo shirts or T-shirts. The results of multiple linear regression analysis, with 

the equation, include:  

Y = -1.817 + 0.133 X1 + 0.538 X2 + 0.458 X3 + e 

Referring to the analysis results, it was found that the independent factor of 

product quality did not affect consumers' decisions to purchase the Uniqlo brand. 

Conversely, price and brand image influence consumers' decisions to purchase 

the Uniqlo brand partially.  

Keywords: Product Quality, Price, Brand Image, Purchase Decision 
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