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ABSTRAK 

Penelitian ini meneliti tentang pengaruh corporate social responsibility dan 

agresivitas pajak dengan variabel control umur perusahaan, ukuran dewan 

komisaris, dan dewan komisaris independen. Variabel corporate social 

responsibility diukur menggunakan corporate social responsibility disclosure 

index (CSRDI). Penelitian ini menggunakan umur perusahaan, ukuran dewan 

komisaris, dan dewan komisaris independen. Nilai perusahaan diukur 

menggunakan price to book value. pengungkapan CSDRI sesuai dengan standar 

pelaporan internasional atau sustainability reporting guildlines dari Global 

Reporting Initiatives GRI standar 2016. Agresivitas pajak diukur menggunakan 

Effective Tax Rates (ETR). Data yang digunakan berupa laporan keuangan 

tahunan (Annual Report) yang telah dipublikasikan oleh sampling dan 

menghasilkan 12 perusahaan dengan sampel berjumlah 60 yang sesuai digunakan 

sebagai sampel penelitian. Metode yang digunakan dalam penelitian ini adalah 

metode kuantitatif dan analisis yang digunakan adalah analisis linier berganda 

dengan menggunakan program spss versi 23. Hasil penelitian ini menunjukkan 

bahwa corporate social responsibility baik agresivitas pajak dengan variabel 

kontrol umur perusahaan, ukuran dewan komisaris, dan dewan komisaris 

independen berpengaruh secara simultan terhadap nilai perusahaan.  

Kata Kunci: corporate social responsibility, agresivitas pajak, nilai perusahaan 
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ABSTRACT 

This study examines the effect of corporate social responsibility and tax 

aggressiveness with the control variables of company age, board size, and 

independent board of commissioners. The corporate social responsibility variable 

is measured using the corporate social responsibility disclosure index (CSRDI). 

This study uses company age, board size, and independent board of 

commissioners. Firm value is measured using price to book value. CSDRI 

disclosure in accordance with international reporting standards or sustainability 

reporting guildlines from the Global Reporting Initiatives GRI standard 2016. 

Tax aggressiveness is measured using Effective Tax Rates (ETR). The data used is 

in the form of annual financial reports (Annual Report) that have been published 

by sampling and producing 12 companies with a sample of 60 that are suitable for 

use as research samples. The method used in this research is quantitative method 

and the analysis used is multiple linear analysis using the spss version 23 

program. The results of this study indicate that corporate social responsibility 

both tax aggressiveness with control variables of company age, board size, and 

independent board of commissioners simultaneously affect firm value. 

Keyword: Corporate social responsibility, tax aggressiveness, firm value  


