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ABSTRAK

Generasi milenial mengalami perubahan pola pembelian di era digital ini,
terutama dengan popularitas penggunaan fitur Paylater di platform e-commerce
seperti Shopee. Peningkatan pengguna Paylater, terutama selama masa pandemi,
mendorong perilaku belanja impulsive dengan didukung nilai hedonis.

Tujuan dari penelitian adalah untuk mengetahui bagaimana Paylater dan
Nilai Belanja Hedonis mempengaruhi Pola Pembelian Impulsif. Variabel-variabel
independen penelitian ini adalah Paylater dan Nilai Belanja Hedonis. Sedangkan
variabel dependen adalah Pembelian Impulsif.

Obyek pada penelitian ini adalah Aplikasi E-commerce Shopee. Penelitian
ini menggunakan metode non-probability sampling dengan penerapan prosedur
purposive sampling untuk menentukan sampel. Sebanyak 75 responden yang aktif
menggunakan aplikasi e-commerce Shopee dan memanfaatkan fitur Paylater
menjadi subjek penelitian. Analisis dilakukan melalui teknik analisis regresi linear
berganda.

Dari hasil penelitian ini, terdapat pengaruh secara bersama-sama antara
penggunaan fitur Paylater dan nilai belanja hedonis terhadap pembelian impulsif.
Secara individu, kedua variabel, yaitu Paylater dan nilai belanja hedonis, juga
memiliki pengaruh terhadap pembelian impulsive.

Kata Kunci : Paylater, Nilai Belanja Hedonis, Pembelian Impulsif.
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ABSTRACT

Millennials are experiencing changing purchasing patterns in this digital
era, especially with the popularity of using the Paylater feature on e-commerce
platforms such as Shopee. The increase in Paylater users, especially during the
pandemic, encourages impulsive shopping behaviour supported by hedonic values.
The purpose of this study was to determine the effect of Paylater and Hedonic
Shopping Value on Impulsive Buying Patterns. The independent variables in this
study are Paylater and Hedonic Shopping Value. While the dependent variable is
Impulse Buying.

The object of this research is the Shopee E-commerce Application. In
determining the sample, a non-probability sampling method was used with a
purposive sampling procedure. The number of samples in this study were 75
respondents who used the Shopee e-commerce application and the Paylater feature.
The analysis technique used is multiple linear regression analysis.

The results of this study are simultaneously Paylater and hedonic shopping
value have an effect on impulse purchases and partially each variable Paylater and
hedonic shopping value have an influence on impulse purchases.

Keywords: Paylater, Hedonic Shopping Value, Impulse Buying.
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