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ABSTRAK 

Penelitian bertujuan untuk mengetahui pengaruh “LIVE STREAMING, ONLINE 

CUSTOMER REVIEW,DAN PRICE DISCOUNT TERHADAP KEPUTUSAN 

PEMBELIAN PADA PRODUK THE ORIGINOTE MELALUI SHOPEE 

DISURABAYA BARAT.” Penelitian ini fokus pada variabel Live streaming (X1), 

Online Customer Review (X2), dan Price Discount (X3), dengan Keputusan 

Pembelian (Y) sebagai variabel terikat.  

 

Menggunakan pendekatan kuantitatif dan metode pengujian hipotesis, data 

diperoleh dari sumber primer dan sekunder. Dengan jumlah sampel 88 responden 

yang dipilih melalui non-probability sampling (purposive sampling) dengan kriteria 

tertentu, penelitian ini berfokus pada konsumen berdomisili di Surabaya barat, 

pernah membeli produk The Originote di Shopee, menggunakan E-commerce 

Shopee, dan berusia 17 tahun ke atas. Analisis regresi linear berganda menunjukkan 

bahwa Live streaming tidak berpengaruh signifikan terhadap keputusan pembelian, 

kemungkinan karena kurangnya daya tarik streamer dalam memberikan pelayanan. 

Sebaliknya, Online Customer Review dan Price Discount memiliki pengaruh 

signifikan, dengan ulasan positif online meningkatkan minat pembelian, dan 

potongan harga produk efektif menarik perhatian konsumen. Kesimpulan penelitian 

ini memberikan gambaran yang jelas tentang faktor-faktor yang memengaruhi 

perilaku pembelian konsumen. 

Kata Kunci : Live streaming, Online Customer Review, Price Discount 
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ABSTRACT 

The research aims to determine the Effect of "LIVE STREAMING, ONLINE 

CUSTOMER REVIEW,AND PRICE DISCOUNT ON PURCHASE DECISIONS ON 

THE ORIGINOTE PRODUCTS VIA SHOPEE, WEST DISURABAYA This research 

focuses on the variables of Live streaming (X1), Online Customer Review (X2), and 

Price Discount (X3), with Purchase Decision (Y) as the dependent variable.  

 

Using a quantitative approach and hypothesis testing method, data were obtained 

from both primary and secondary sources. With a sample size of 88 respondents 

selected through non-probability sampling (purposive sampling) with specific 

criteria, the study focuses on consumers residing in West Surabaya, who have 

purchased The Originote products on Shopee, use Shopee E-commerce, and are 

aged 17 and above. Multiple linear regression analysis indicates that Live 

streaming has no significant influence on purchase decisions, possibly due to the 

lack of attractiveness of streamers in providing services. On the other hand, Online 

Customer Review and Price Discount have a significant impact, with positive online 

reviews increasing purchase interest, and product price discounts effectively 

attracting consumer attention. The conclusion of this research provides a clear 

overview of the factors influencing consumer purchasing behavior. 

Keywords: Live streaming, Online Customer Review, Price Discount 

 

 

 

 

 

 

 

 

 

 

 

 

 


