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ABSTRAK

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh Brand Ambassador
dan Brand Image terhadap Keputusan Pembelian produk tas GUESS dengan
Kepuasan Konsumen sebagai variabel Mediasi pada konsumen tas guess di wilayah
Kota Surabaya. Penelitian ini dilakukan pada konsumen tas guess di wilayah Kota
Surabaya dengan jumlah sampel ditetapkan sebanyak 48 responden, dengan
pengumpulan data dilakukan melalui penyebaran kuesioner secara tidak langsung
melalui social media. Teknik analisis data yang digunakan adalah teknik analisis
metode SEM-PLS dan bedasarkan hasil analisis ditemukan bahwa Brand
Ambassador tidak berpengaruh terhadap kepuasan konsumen, Brand Image
berpengaruh terhadap Kepuasan Konsumen, Brand Ambassador tidak berpengaruh
terhadap Keputusan Pembelian, Brand Image berpengaruh terhadap Keputusan
Pembelian, Kepuasan Konsumen tidak berpengaruh signifikan terhadap Keputusan
Pembelian, Brand Ambassador tidak berpengaruh signifikan terhadap keputusan
pembelian melalui kepuasan konsumen, Brand Image tidak berpengaruh signifikan
terhadap keputusan pembelian melalui kepuasan konsumen.

Kata Kunci: Brand Ambassador, Brand Image, Kepuasan Konsumen, Keputusan
Pembelian



ABSTRACT

The purpose of this study is to determine the influence of Brand Ambassador and
Brand Image on the Purchase Decision of GUESS bag products with Consumer
Satisfaction as an Mediation variable in guess bag consumers in the Surabaya City
area. This study was conducted on guess bag consumers in the Surabaya City area
with the number of samples set at 48 respondents, with data collection carried out
through indirect questionnaire distribution through social media. The data analysis
technique used is the SEM-PLS method analysis technique and based on the results
of the analysis it was found that Brand Ambassador does not affect consumer
satisfaction, Brand Image affects Consumer Satisfaction, Brand Ambassador does
not affect Purchase Decisions, Brand Image affects Purchase Decisions, Consumer
Satisfaction does not have a significant effect on Purchase Decisions, Brand
Ambassadors do not have a significant effect on decisions Purchasing, Brand Image
has no significant effect on Purchasing Decisions, Consumer Satisfaction does not
have a significant effect on Purchasing Decisions, Brand Ambassadors do not have
a significant effect on purchasing decisions through consumer satisfaction, Brand
Image does not have a significant effect on purchasing decisions through consumer
satisfaction.

Keywords: Brand Ambassador, Brand Image, Consumer Satisfaction, Purchase
Decision



