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ABSTRAK

Perkembangan Shopee di Indonesia mengalami pertumbuhan yang
signifikan dibandingkan dengan marketplace lainnya. Hal ini dipicu oleh kemajuan
fitur layanan yang dimiliki, meberikan pengalaman kualitas yang positif bagi
konsumen. Tujuan dari dilakukannya penelitian ini untuk menilai dampak fitur
layanan dan perceived quality terhadap keputusan pembelian Shopee di Surabaya.
Jenis dari penelitian ini yaitu peneltian kuantitatif. Populasi riset ini adalah
masyarakat Surabaya. Jumlah sampel yaitu 101 responden dengan menggunakan
Purposive Sampling yang memiliki kriteria seseorang yang berumur 17 tahun ke
atas dan memiliki pengalaman pembelian produk di Shopee. Data diolah
menggunakan IBM SPSS Statistics versi 20. Analisis data menggunakan metode
analisis regresi linier berganda. Temuan dari penelitian ini menunjukkan bahwa
dampak Fitur Layanan terhadap Keputusan Pembelian signifikan secara statistik,
Perceived Quality berpengaruh signifikan terhadap Keputusan Pembelian, Fitur
Layanan dan Perceived Quality berpengaruh signifikan terhadap Keputusan
Pembelian.

Kata Kunci: Fitur Layanan, Perceived Quality, Keputusan Pembelian
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ABSTRACT

The growth of Shopee in Indonesia has witnessed substantial expansion in
comparison to other online marketplaces. This surge can be attributed to the
progression of its service features, contributing to a positive quality experience for
consumers. The objectives of this study was to examine the influence of service
features and perceived on Shopee purchasing decisions in Surabaya. This research
Is categorized as quantitative, focusing on the population of Surabaya residents. A
sample of 101 respondents was chosen through Purposive Sampling, with the
criteria being individuals aged 17 years and above who have previously made
purchases on Shopee. Data analysis was conducted using IBM SPSS Statistics
version 20, utilizing multiple linear regression analysis. The outcomes of this study
reveal that the impact of Service Features significantly on Purchasing Decisions
Is statistically significant, Perceived Quality significantly influences Purchasing
Decisions, and both Service Features and Perceived Quality play a notable role in
shaping Purchasing Decisions.

Keywords: Service Features, Perceived Quality, Purchase Decision
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