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ABSTRAK 

 

Tujuan penelitian untuk mengetahui bagaimana keputusan pembelian sebagai 

variabel mediator hubungan antara citra merek dan loyalitas pelanggan I-ONE Es 

Puter Tradisional. Metode kuantitatif dengan menggunakan model analisis jalur 

(Path Analysis) dan SPSS V.20. Temuan studi bahwa citra merek memengaruhi 

loyalitas pelanggan dan keputusan pembelian, variabel keputusan pembelian adalah 

variabel mediasi yang memengaruhi hubungan antara variabel citra merek dan 

loyalitas 

 

Kata Kunci : Brand Image, Keputusan Pembelian, dan Loyalitas Pelanggan 
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ABSTRACT 

 

The purpose of the study was to find out how purchasing decisions as a mediator 

variable of the relationship between brand image and customer loyalty of I-ONE 

Es Puter Tradisional. Quantitative method using Path Analysis and SPSS V.20. The 

study findings that brand image affects customer loyalty and purchase decisions, 

purchase decision variables are mediating variables that influence the relationship 

between brand image variables and loyalty. 

 

Keywords : Brand Image, Purchasing Decisions, and Customer Loyalty 
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