
THE INFLUENCE OF PRODUCT
INNOVATION, MARKET

ORIENTATION AND
ORGANIZATIONAL CULTURE

ON BUSSINESS PERFORMANCE
WITH THE COMPETITIVE

ADVANTAGE AS INTERVENING
VARIABLE: EMPIRICAL STUDY

OF AGRICULTURAL CRE
by Cek Turnitin UWKS

Submission date: 03-Nov-2023 01:32PM (UTC+0700)
Submission ID: 2190948656
File name: B1.4_article_20.pdf (306.92K)
Word count: 3850
Character count: 21671



2

2

5

5

6



1

2



2

6



3

3





4

6





4



12%
SIMILARITY INDEX

8%
INTERNET SOURCES

8%
PUBLICATIONS

8%
STUDENT PAPERS

1 2%

2 2%

3 2%

4 2%

5 2%

6 2%

Exclude quotes Off Exclude matches < 2%

THE INFLUENCE OF PRODUCT INNOVATION, MARKET
ORIENTATION AND ORGANIZATIONAL CULTURE ON
BUSSINESS PERFORMANCE WITH THE COMPETITIVE
ADVANTAGE AS INTERVENING VARIABLE: EMPIRICAL STUDY
OF AGRICULTURAL CRE
ORIGINALITY REPORT

PRIMARY SOURCES

jurnal.narotama.ac.id
Internet Source

www.semanticscholar.org
Internet Source

Submitted to Universitas Andalas
Student Paper

dspace.uii.ac.id
Internet Source

eprints.ums.ac.id
Internet Source

sloap.org
Internet Source



Exclude bibliography Off


