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ABSTRAK 

 
Natasya, Aliefya Putri, 2023. PENGARUH BRAND AMBASSADOR DAN 

TESTIMONI TERHADAP KEPUTUSAN PEMBELIAN SCARLETT 

WHITENING, Program Studi Manajemen, Fakultas Ekonomi dan Bisnis 

Universitas Wijaya Kusuma Surabaya. Pembimbing : Matheous 

Tamonsang, SE., M.Si. 

 

Penelitian ini bertujuan untuk menguji pengaruh brand ambassador, minat 

beli dan testimoni terhadap keputusan pembelian Scarlett Whitening. Jenis 

penelitian ini adalah kuantitatif, dengan menyebarkan kuesioner kepada 100 

responden dengan metode purposive sampling. Penyebaran kuesioner dilakukan 

kepada responden yang berada di lingkungan Universitas WIjayakusuma 

Surabaya. Teknik analisis data menggunakan regresi linear berganda dengan 

menggunakan bantuan program SPSS versi 25. Hipotesis di uji dengan 

menggunakan uji t pada α = 0.05. Hasil penelitian ini menunjukan bahwa brand 

ambassador, minat beli dan testimoni berpengaruh positif dan signifikan 

terhadap keputusan pembelian Scarlet Whitening. Nilai R Square sebesar 0.531 

yang berarti variabel yang dapat dijelaskan oleh bahwa brand ambassador, minat 

beli dan testimoni 53.1%, sedangkan sisanya sebesar 47,9% dapat dijelaskan 

oleh variabel yang tidak diteliti dalam penelitian ini. 
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ABSTRACT 
 

Natasya, Aliefya Putri, 2023. The Influence of Brand Ambassadors, and 

Testimonials on Purchase Decisions for Scarlett Whitening, Management 

Study Program, Faculty of Economics and Business, Wijaya Kusuma 

University, Surabaya. Advisor: Matheous Tamonsang, SE., M.Sc. 

 

This study aims to examine the influence of brand ambassadors, purchase 

intentions and testimonials on the purchase decision of Scarlett Whitening. This 

type of research is quantitative, by distributing questionnaires to 100 respondents 

with a purposive sampling method. The distribution of questionnaires was carried 

out to respondents who were at the University of Wijayakusuma Surabaya. The 

data analysis technique used multiple linear regression with the help of the SPSS 

version 25 program. The hypothesis was tested using the t test at α = 0.05. The 

results of this study indicate that brand ambassadors, purchase intentions and 

testimonials have a positive and significant effect on the purchase decision of 

Scarlet Whitening. The R Square value is 0.531, which means that the variables 

that can be explained by brand ambassadors, buying interest and testimonials are 

53.1%, while the remaining 47.9% can be explained by variables not examined in 

this study. 


