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ABSTRAK

1) Guna ketahui pengaruh penting karakteristik produk pada pilihan konsumen
dalam beli pakaian bekas di toko online @surabaya brandsecond 2) Guna ketahui
pengaruh besar variabel harga pada pilihan membeli barang bekas di toko online
(@surabaya_brandsecond. 3) Guna ketahui pengaruh besar variabel lokasi pada
pilihan pembelian barang bekas di toko online @surabaya brandsecond. 4). Guna
memastikan apa variabel promosi berdampak besar pada keputusan pelanggan
membeli barang bekas di toko online @surabaya brandsecond. Keputusan
pembelian yakni item terikat dalam penelitian ini, sedangkan faktor bebasnya
yakni produk, harga, lokasi, serta promosi. Dengan gunakan pendekatan non-
probability sampling serta metodologi purposive sampling, tentukan sampelnya.
Standar berikut ini berlaku untuk penelitian ini: 1) Responden harus berusia
minimal 18 tahun, dan 2) Mereka harus merupakan pelanggan
(@surabaya brandsecond yang berbasis di Surabaya. 3. membeli barang dari
surabaya brandsecond, surabaya barat benowo. Ada 85 responden dalam sampel.
Metode yang diaplikasikan Analisis Regresi Linier Berganda yakni guna
mengevaluasi hipotesis. Menurut temuan, “faktor-faktor seperti harga, lokasi,
sertas promosi punyai dampak besar pada keputusan pembelian. Hasil analisa
tunjukkan produk punyai dampak besar pada keputusan pembelian”.

Kata Kunci Produk, Harga, Tempat, Promosi
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ABSTRACT

1) To ascertain the important impact of product characteristics on consumers'
choices to buy used apparel from the online store @surabaya_brandsecond 2) To
identify the pricing variable's major impact on the choice to buy used items from
the online store @surabaya _brandsecond. 3) To ascertain the location variable's
substantial impact on the choice to buy secondhand items from the online store
@surabaya_brandsecond. 4). to ascertain if the promotion items has a substantial
impact on customers' decisions to buy used items from the online store
@surabaya_brandsecond. The purchasing decision is the dependent variable in
this study, whereas the independent factors are the product, price, site, and
promotion. Using a non-probability sampling approach and a purposive sampling
methodology, determine the sample. These standards apply to this study: 1)
Respondents must be at least 18 years old, and 2) They must be Surabaya-based
@surabaya_brandsecond customers. 3. purchased items  from
surabaya_brandsecond, surabaya barat benowo. There are 85 responders in the
samples. the method used to evaluate Multiple Linear Regression analysis is the
hypothesis. “According to the findings, factors such as price, location, and
promotion have a substantial impact on buying decisions. The results also
indicated that the product has a major impact on buying decisions”.

Keywoard: Product, Price, Place, Promotion
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