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ABSTRAK

Masyarakat saat ini lebih memilih gym sebagai tempat untuk berolahraga
karena didalamnya sudah tersedia banyak alat yang dapat mencakup banyak
model olahraga lain. Tujuan dari penelitian ini adalah untuk mengetahui pengaruh
customer experience yang meliputi sense, feel, think, act, relate berpengaruh
signifikan terhadap repurchase intention pada Gold Gym Surabaya Town Square
(SUTOS) di Surabaya.

Penelitian ini menggunakan pendekatan penelitian kuantitatif. Populasi dan
sampel yang diteliti dalam penelitian ini adalah konsumen Gold Gym Surabaya
Town Square (SUTOS) Surabaya sebanyak 100 responden menggunakan
purposive sampling. Teknik analisis yang digunakan dalam penelitian ini adalah
analisis regresi linier berganda.

Hasil dalam penelitian ini dibuktikan bahwa customer experience yang
meliputi sense, feel, think, dan relate berpengaruh signifikan terhadap repurchase
intention. Sedangkan variabel act berpengaruh tidak signifikan terhadap
repurchase intention.

Kata Kunci : Sense, Feel, Think, Act, Relate, Repurchase Intention
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ABSTRACT

People currently prefer the gym as a place to exercise because there are
many equipment available that can cover many other types of sports. The purpose
of this research is to determine the influence of customer experience which
includes sense, feel, think, act, relate and has a significant effect on repurchase
intention at Gold Gym Surabaya Town Square (SUTOS) in Surabaya.

This research uses a quantitative research approach. The population and
sample studied in this research were 100 consumers of Gold Gym Surabaya Town
Square (SUTOS) Surabaya using purposive sampling. The analysis technique
used in this research is multiple linear regression analysis.

The results of this research prove that customer experience which includes
sense, feel, think and relate has a significant effect on repurchase intention.
Meanwhile, the act variable has no significant effect on repurchase intention.

Keywords : Sense, Feel, Think, Act, Relate, Repurchase Intention
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