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ABSTRAK

Skripsi berjudul “Pengaruh Brand Image dan Brand Awareness Terhadap
Keputusan Pembelian Produk Subway” atas nama Afta Nugraha. Di bawah
bimbingan Bapak Lestari, S.E., MM. Untuk melakukan analisa pengaruh brand
image dan brand awareness terhadap keputusan pembelian produk Subway
dilakukan pengujian dengan menggunakan dua variabel prediktor yakni brand
image dan brand awareness beserta satu variabel konsekuen yakni keputusan
pembelian. Setelah melakukan kajian teori pustaka dan rancangan hipotesis,
pengumpulan data dijalankan melalui penyebaran kuisioner penelitian terhadap 33
responden yang pernah membeli produk Subway sebagai sampel penelitian. Sampel
penelitian diambil menggunakan cara purposive sampling yakni menentukan
sampel dengan mempertimbangkan pertimbangan tertentu dengan sengaja. Lokasi
penelitian berada di Jalan Gubeng No. 411 dan Pakuwon Mall Surabaya. Ketika
penelitian menganalisis data dengan menggunakan metode uji validitas, uji
reliabilitas, uji asumsi klasik, uji analisis regresi linear berganda, uji hipotesis
khususnya uji F dan uji t, serta koefisien diterminasi. Berdasar analisis data yang
telah dilakukan, hasil uji validitas dan reliabilitas menyatakan bahwa indikator
berwujud valid serta reliabel. Untuk hasil uji asumsi klasik distribusi data wajar,
tidak kedapatan multikolinieritas maupun heteroskedastisitas. Selanjutnya untuk uji
hipotesis brand image ataupun brand awareness berpengaruh positif dan signifikan
terhadap keputusan pembelian.

Kata kunci: brand image, brand awareness, dan keputusan pembelian



ABSTRACT

Research entitled “The Influence of Brand Image and Brand Awareness on
Purchasing Decisions of Subway Products” on behalf of Afta Nugraha. Under
the guidance of Mr. Lestari, S.E., MM. To analyze the impact of brand image and
brand awareness on decisions to purchase Subway products, an experiment was
performed using two predictive variables namely brand image and brand awareness,
as well as a corollary variable, the purchase decision. After reviewing the theoretical
literature and formulating hypotheses, data collection was performed by
distributing research questionnaires to 33 respondents who attempted to purchase
Subway products as a research sample. The research sample is drawn by purposive
sampling, namely determining the sample taking into account certain
considerations voluntarily. The study site is located at Jalan Gubeng No. 411 and
Pakuwon Mall Surabaya. When studying data analysis by methods of validity test,
reliability test, classical assumption test, multiple linear regression analysis test,
hypothesis test, especially test F and the t test, as well as the coefficient of
termination. Based on the data analysis performed, the results of the validity and
reliability tests show that the indicators are valid and reliable. For the results of the
classical assumption test of rational data distribution, no multicollinearity or
variable variance was found. Furthermore, test the brand image or brand awareness
hypothesis has a positive and significant impact on the purchase decision.
Keywords: brand image, brand awareness, dan purchase decisions
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