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ABSTRAK

Tujuan penelitian ini ialah menguji pengaruh secara langsung word of mouth, brand trust,
serta brand trust terhadap keputusan pembelian produk sampo Head and Shoulders Cool
Menthol. Di sisi lain, penelitian ini juga bertujuan guna menguji pengaruh secara tidak
langsung word of mouth, brand image, serta brand trust terhadap keputusan pembelian
produk sampo Head and Shoulders Cool Menthol. Penelitian ini mempergunakan jenis
penelitian kuantitatif. Populasi penelitian ini ialah Mahasiwa Universitas Wijaya Kusuma
Surabaya yang pernah membeli produk sampo Head and Shoulders Cool Menthol.
Dengan hasil 100 responden, digunakan rumus Slovin guna menghitung jumlah sampel.
Purposive sampling dipergunakan dalam proses pengambilan sampel, dengan
mempergunakan kriteria yang ditentukan. Dengan menyebarkan kuesioner, sumber data
dikumpulkan. Teknik analisis data di penelitian ini mempergunakan Analisis Linear
Berganda melalui software SPSS. Temuan dari pengujian yang sudah dilaksanakan
menjelaskan bahwasanya Word of Mouth, Brand Image berpengaruh positif dan
signifikan terhadap keputusan pembelian, Brand Trust berpengaruh positif dan tidak
signifikan terhadap keputusan pembelian.

Kata kunci : Word of Mouth, Brand Image, Brand Trust, Keputusan Pembelian.



ABSTRACT

The aim of this research is to examine the direct influence of word of mouth, brand trust,
and brand trust on purchasing decisions for Head and Shoulders Cool Menthol shampoo
products. On the other hand, this research also aims to test the indirect influence of word
of mouth, brand image, and brand trust on purchasing decisions for Head and Shoulders
Cool Menthol shampoo products. This research uses a quantitative type of research. The
population of this study was Wijaya Kusuma University Surabaya students who had
purchased Head and Shoulders Cool Menthol shampoo products. With the results of 100
respondents, the Slovin formula was used to calculate the sample size. Purposive
sampling is used in the sampling process, using specified criteria. By distributing
questionnaires, data sources were collected. The data analysis technique in this research
uses Multiple Linear Analysis via SPSS software. The findings from the tests that have
been carried out explain that Word of Mouth, Brand Image have a positive and significant
effect on purchasing decisions, Brand Trust has a positive and insignificant effect on
purchasing decisions.

Keywords : Word of Mouth, Brand Image, Brand Trust, Purchase Decisio.
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