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ABSTRAKSI 

 

Penelitian ini bertujuan dalam melihat pengaruh dari celebrity endorser beauty 

vlogger “Tasya Farasya” untuk memberikan pengaruhnya pada keputusan 

pembelian terhadap produk kecantikan di viewers Vlogger Tasya Farasya. 

Variable bebasnya yaitu Trustworthiness (X1), Expertise (X2), Attractiveness 

(X3), Respect (X4), Similarity (X5). Dan variable terikat adalah Keputusan 

Pembelian Produk Kecantikan. Sampel diambil dengan menerapkan Purposive 

Sampling dimana didasarkan dalam suatu pertimbangannya. Sampel yang 

diterapkan sebanyak 100 viewers.  Pengujian diterapkan dalam melakukan uji 

instrument penelitian ini adalah uji validitas dan reliabilitas. Pengujian diterapkan 

melalui uji regresi linier berganda, uji F, R2, dan uji t. Hasilnya menyatakan ada 

pengaruh signifikan dan positif antara expertise, trustworthiness, attractiveness, 

dan similarity pada keputusan pembelian produk kecantikan. Sedangkan variabel 

respect tidak berpengaruh pada keputusan pembelian produk kecantikan. 

 

Kata Kunci : Celebrity endorser, Tasya Farasya, Keputusan Pembelian, 

Produk Kecantikan 
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ABSTRACT 

 

 

This study aims to look at the influence of celebrity endorser beauty vlogger 

"Tasya Farasya" to influence purchasing decisions for beauty products in Tasya 

Farasya Vlogger viewers. The independent variables are Trustworthiness (X1), 

Expertise (X2), Attractiveness (X3), Respect (X4), Similarity (X5). And the 

dependent variable is the decision to purchase beauty products. Samples were 

taken by applying purposive sampling which was based on a consideration. The 

sample applied was 100 viewers. The test applied in conducting this research 

instrument test is a test of validity and reliability. The test is applied through 

multiple linear regression tests, F tests, R2, and t tests. The results stated that 

there was a significant and positive influence between expertise, trustworthiness, 

attractiveness, and similarity on the decision to purchase beauty products. 

Meanwhile, the variable respect has no effect on the decision to purchase beauty 

products 

 

Keywords : Celebrity endorser, Tasya Farasya, Purchasing Decisions, Beauty 

Products 

 

 


