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ABSTRAK
PENGARUH PRICE DAN PRODUCT QUALITY TERHADAP REPURCHASE
INTENTION DENGAN PURCHASING DECISION SEBAGAI VARIABEL
INTERVENING
(Studi Kasus Pada Narcos Coffee)

Penelitian ini bertujuan untuk mengetahui pengaruh price dan product quality terhadap
repurchase intention dengan purchasing decision sebagai variabel intervening (studi kasus pada
Narcos Coffee). Variabel bebas dalam penelitian ini adalah price (harga) dan product quality
(kualitas produk). Sedangkan variabel terikat dalam penelitian ini adalah repurchase intention
(minat beli ulang). Dengan purchasing decision (keputusan pembelian) sebagai variabel
intervening.

Penelitian sampel menggunakan metode non-probability sampling dengan teknik
accidential sampling. Pengambilan sampel yang digunakan dalam penelitian ini adalah
menyebarkan kuisioner secara online melalui tautan google form. Peneliti menggunakan 100
responden konsumen di Narcos Coffee. Tenik analisis yang digunakan dalam penelitian ini uji
hipotesis menggunakan Analisis Jalur (Path Analysis). Hasil penelitian menunjukkan bahwa Price
berpengaruh signifikan terhadap Purchasing Decision, Price berpengaruh signifikan terhadap
Repurchase Intention, Product Quality berpengaruh signifikan terhadap Purchasing Decision,
Product Quality berpengaruh signifikan terhadap Repurchase Intention, Purchasing Decision
berpengaruh signifikan terhadap Repurchase Intention, Price tidak berpengaruh signifikan
terhadap Repurchase Intention melalui Purchasing Decision dan Product Quality berpengaruh
signifikan terhadap Repurchase Intention melalui Purchasing Decision.

Kata Kunci: Price, Product Quality, Purchasing Decision, Repurchase Intention
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ABSTRACT
THE INFLUENCE OF PRICE AND PRODUCT QUALITY ON REPURCHASE
INTENTION WITH PURCHASING DECISION AS AN INTERVENING VARIABLE
(Case Study on Narcos Coffee)

This study aims to determine the effect of price and product quality on repurchase intention
with purchasing decisions as an intervening variable (a case study on Narcos Coffee). The
independent variables in this study are price and product quality. Meanwhile, the dependent
variable in this study is repurchase intention. With purchasing decisions (purchasing decisions)
as intervening variables.

Sample research using non-probability sampling method with accidential sampling
technique. The sampling used in this study was distributing questionnaires online via the Google
form link. Researchers used 100 consumer respondents at Narcos Coffee. The analysis technique
used in this research is to test the hypothesis using Path Analysis. The results showed that Price
had a significant effect on Purchasing Decision, Price had a significant effect on Repurchase
Intention, Product Quality had a significant effect on Purchasing Decision, Product Quality had
a significant effect on Repurchase Intention, Purchasing Decision had a significant effect on
Repurchase Intention, Price had no significant effect on Repurchase Intention through Purchasing
Decision and Product Quality have a significant effect on Repurchase Intention through
Purchasing Decision.

Keywords: Price, Product Quality, Purchasing Decision, Repurchase Intention
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