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ABSTRAK 

 

 Penelitian ini bertujuan untuk mengetahui Pengaruh Harga, Kualitas 

Makanan, dan Store Atmosphere Terhadap Kepuasan Konsumen pada Kudos Cafe 

Surabaya, dimana dengan variabel independen Harga (X1), Kualitas Makanan 

(X2), dan StoreAmosphere (X3), sedangka untuk variabel dependen yaitu 

Kepuasan Konsumen (Y). Populasi yang digunakan pada penelitian ini merupakan 

seluruh konsumen yang membeli sekaligus mengkonsumsi makanan di Kudos 

Cafe Surabaya. Sampel yang diambil sebanyak 100 responden dengan 

mengunakan teknik purposive sampling dimana peneliti memilih sampel 

berdasarkan penilaian terhadap beberapa karakteristik anggota sampel yang 

disesuaikan dengan maksud penelitian. Teknik analisis yang digunakan dalam 

penelitian ini adalah teknik analisis regresi linier berganda dengan hasil 

persamaan Y = 0,867 + 0,208 . X1 + 0,138 . X2 + 0,460 . X3 + ei. 

Berdasarkanhasil ujihipotesis, uji F diketahui variabel independen  Harga (X1), 

Kualitas Makanan (X2), dan StoreAmosphere (X3) secara simultan berpengaruh 

signifikan terhadap variabel terikat Kepuasan Konsumen (Y). Sedangkan hasil uji 

t diketahui Harga (X1), Kualitas Makanan (X2), dan StoreAmosphere (X3) secara 

parsial berpengaruh signifikan terhadap variabel terikat Kepuasan Konsumen (Y). 

  

Kata kunci: Harga, Kualitas Makanan, Store Atmosphere, Kepuasan Konsumen 
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ABSTRACT 

 

 This study aims to determine the Influence of Price, Quality of Food, and 

Store Atmosphere on Consumer Satisfaction at Kudos Cafe Surabaya, where with 

independent variable Price (X1), Food Quality (X2), and Store Amosphere (X3), 

sedangka for dependent variable that is Satisfaction Consumer (Y). The 

population used in this study is all consumers who buy and consume food at 

Kudos Cafe Surabaya. Samples taken as many as 100 respondents by using 

purposive sampling technique in which the researcher selects the sample based on 

the assessment of some characteristics of the sample members that are adjusted 

for the purpose of the study. The analysis technique used in this research is 

multiple linear regression analysis with the result of equation Y = 0,867 + 0,208. 

X1 + 0.138. X2 + 0.460. X3 + ei. Based on hypothesis test result, F test known 

independent variable Price (X1), Food Quality (X2), and Store Amosphere (X3) 

simultaneously have significant influence on dependent variable of Consumer 

Satisfaction (Y). While the results of the t test known Price (X1), Food Quality 

(X2), and Store Amosphere (X3) partially significant effect on the dependent 

variable Consumer Satisfaction (Y). 

 

Keywords: Price, Quality of Food, Store Atmosphere, Consumer Satisfaction 
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