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ABSTRAK

Persaingan kian ketat bersama dunia bisnis, baik perseroan barang maupun
jasa, perseroan wajib bisa mempertahankan operasi bisnisnya dengan
memanfatkann metode pemasaran yang tepat. Keperluan akan jasa pengiriman
barang kian meningkat serta cukup kompetitif. Agar itu semua perseroan jasa
pengiriman barang wajib memiliki kualitas pelayanan prima, menawarkan harga
yang bersaing serta juga meningkatkan citra dari layanan yang diberikan oleh
perusahaan.

Tujuan dari studi yakni agar mengetahui serta menginformasikan pengaruh
kualitas layanan, persepsi harga serta citra merek pada keputusan pembelian ulang
jasa pengiriman Sea, Freight Forwarding PT. Sinar Genta Logistik Surabaya di era
Pandemi. Studi memanfaatkan pendekatan kuantitatif bersama pengumpulan data
menggunakan kuesioner. Populasi bersama studi yakni seluruh pelanggan jasa
pengiriman Sea, Freight Forwarding PT. Sinar Genta Logistik Surabayadengan
96 responden menjadi sampel penelitian. Analisis data memanfaatkan analisis
regresi linear berganda.

Hasil studi menyampaikan yakni kualitas layanan berdampak relevan pada
keputusan pembelian ulang, persepsi harga berdampak relevan pada keputusan
pembelian ulang serta citra merek berdampak relevan pada keputusan pembelian
ulang.

Kata Kunci : Kualitas Layanan, Persepsi Harga, Citra Merek Dan Keputusan
Pembelian Ulang
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ABSTRACT

The more intense competition in the business world, both goods and service
companies, companies must be able to maintain the continuity of their business
activities using the right marketing strategy. The need for freight forwarding
services is increasing and quite competitive. For this reason, every shippingservice
provider company must provide excellent service quality, offer competitiveprices
and also enhance the image of the services provided by the company.

The purpose of this study was to determine and analyze the effect of
service quality, price perception and brand image on the decision to repurchase
Sea, Freight Forwarding PT. Sinar Genta Logistik Surabaya in the Pandemic era.
This study used a quantitative approach by collecting data using a questionnaire.
The population in this study were all customers of Sea shipping services, Freight
Forwarding PT. Sinar Genta Logistik Surabaya with 96 respondents as the
research sample. Data analysis using multiple linear regression analysis.

The results showed that service quality had a significant effect on
repurchase decisions, price perceptions had a significant effect on repurchase
decisions and brand image had a significant effect on repurchase decisions.

Keywords: Service Quality, Perceived Price, Brand Image And Repurchase
Decision
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