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ABSTRAK

Penelitian ini bertujuan untuk mengetahui bagaimana Pengaruh Brand
Image Memediasi antara Celebrity Endorsement terhadap Keputusan Pembelian
(Studi Pada Produk Skintific di Tiktokshop). Pelanggan Tiktokshop yang membeli
skincare Skintific menjadi populasi penelitian ini. Dalam penelitian ini memakai
120 responden sebagai sampel serta kembali 100 responden. Metode pengambilan
sampel yaitu memakai kuesioner dengan penyebaran melalui google form. Dalam
penelitian ini, program SPSS digunakan untuk melakukan analisis Regresi
Berganda, serta Uji Sobel yang menggunakan website. Berdasarkan temuan
penelitian ini, variabel celebrity endorser berpengaruh signifikan kepada brand
image; brand image berdampak signifikan kepada keputusan pembelian; celebrity
endorser berdampak signifikan terhadap keputusan; dan celebrity endorser

berdampak signifikan kepada brand image melalui keputusan pembelian.

Kata Kunci : celebrity endorser, brand image, keputusan pembelian
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ABSTRACT

This study aims to find out how the influence of brand image mediates
between celebrity endorsements and purchasing decisions (based on studies on
skintific products at Tiktokshop). Tiktok shop customers who buy Skintific skincare
are the population of this study. In this study, 120 respondents were used as a
sample, and 100 respondents were returned. The sampling method involves using
a questionnaire and distributing it through the Google form. In this study, the SPSS
program was used to perform multiple regression analysis as well as the Sobel test
using the website. Based on the findings of this study, the celebrity endorser
variable has a significant effect on brand image; brand image has a significant
impact on purchasing decisions; the celebrity endorser has a significant impact on
the decision; and celebrity endorsers have a significant impact on brand image

through purchasing decisions.

Keywords : celebrity endorser, brand image, the decision to buy
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