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ABSTRACT

UMKM adalah bisnis yang mempekerjakan paling banyak orang dan relatif
tahan terhadap krisis. Jajanan ala UMKM di Gresik, khususnya "Pudak™. Hidangan
khas Gresik adalah pudak. Kemasan Pudak inilah yang membedakannya. Pudak
dibungkus dengan pelepah lontar atau jambe kering yang telah dijahit menjadi bentuk
tas. Turis maupun masyarakat Gresik sendiri sangat menyukai sajian ini. Namun
hingga saat ini industri UMKM panganan tradisional yang dikenal dengan sebutan
“Pudak” mengalami penurunan. Hal ini dikarenakan proses pembuatan jajanan
“Pudak” terbilang bias dikatakan mudah dan sulit. Namun, tantangan yang dihadapi
penjual Pudak saat ini adalah kesulitan menemukan bahan baku yang disebut "ope".
Bungkus pudak yang semakin sulit didapat.

Pelanggan yang ingin membeli produk Pudak Snack di Wilayah Gresik
menjadi populasi penelitian ini. Menggunakan metode purposive sampling dan
jumlah sampel sebanyak 100 responden. Berdasarkan tanggapan terhadap kuesioner,
data yang digunakan adalah data primer. Sedangkan Partial Least Square Analysis
adalah metode yang digunakan.

Berdasarkan temuan penelitian sebelumnya bahwa: 1.Kualitas produk
berpengaruh positif dan tidak signifikan terhadap kepuasan konsumen, tidak dapat
diterima. 2. Kualitas produk berpengaruh positif signfikan terhadap minat beli ulang
konsumen UMKM jajanan tradisional Pudak Di Kabupaten Gresik, dapat diterima. 3.
Promosiberpengaruh negatif dan tidak signifikan terhadap kepuasan konsumen
UMKM Jajanan tradisional Pudak Di Kabupaten Gresik, tidak dapat diterima. 4.
Promosi berpengaruh positif signfikan terhadap minat beli ulang konsumen UMKM
Jajanan tradisional Pudak Di Kabupaten Gresik, dapat diterima. 5. Kepuasan
konsumen berpengaruh positif signfikan terhadap minat beli ulangkonsumen UMKM
Jajanan tradisional Pudak Di Kabupaten Gresik, dapat diterima. 6. Kualitas produk
berpengaruh positif signifikan terhadap minat beli konsumen UMKM Jajanan
tradisional Pudak Di Kabupaten Gresik variabel kepuasan konsumen tidak terbukti
berperan sebagai variabel intervening. 7. Promosi berpengaruh positif signifikan
terhadap minat beli ulang konsumen produk UMKM Jajanan tradisional Pudak Di
Kabupaten Gresik, variabel kepuasan konsumen tidak terbukti berperan sebagai
variabel intervening.

Keywords: Kualitas Produk, Promosi, Kepuasan Konsumen, Minat Beli Ulang



Abstraction

UMKM are businesses that are relatively resistant to crisis, are stable, and absorb
the most work force. UMKM are traditional snacks in Gresik City, namely "Pudak".
Pudak is a typical food from Gresik. The uniqueness of Pudak lies in its packaging.
Pudak is wrapped in fronds of dried palm leaves or jambe sewn in the shape of a bag.
This food is not only favored by the Gresik people themselves but also tourists.
However, until now the UMKM industry for traditional snacks "Pudak" is
experiencing a decline, because the process of making snacks "Pudak” is quite easy
and simple, but the problem for Pudak sellers today is the difficulty in finding raw
materials called "ope™. Currently, pudak wrappers are becoming rare and hard to
find

The population in this study is consumers who want to buy Pudak Snack products in
the Gresik Region. Sampling using purposive sampling technique with a total sample
of 100 respondents. The data used is primary data, namely data based on the
questionnaire results of the respondents' answers. While the analysis used is Partial
Least Square Analysis.

Based on the results of research that has been done that: 1. Product quality has a
positive and insignificant effect on consumer satisfaction, unacceptable. 2. Product
quality has a significant positive effect on the repurchase intention of MSMEs
consumers of Pudak’s traditional snacks in Gresik Regency, acceptable. 3. Promotion
has a negative and insignificant effect on consumer satisfaction, Pudak traditional
snacks in Gresik Regency, is unacceptable. 4. Promotion has a significant positive
effect on the repurchase intention of UMKM consumers, Pudak traditional snacks in
Gresik Regency, can be accepted. 5. Consumer satisfaction has a significant positive
effect on the repurchase intention of UMKM consumers, Pudak traditional snacks in
Gresik Regency, can be accepted. 6. Product gquality has a significant positive effect
on the buying interest of UMKM consumers. Pudak traditional snacks in Gresik
Regency, the variable of consumer satisfaction is not proven to play a role as an
intervening variable. 7. Promotion has a significant positive effect on consumers'
repurchase intention for UMKM Pudak traditional snacks products in Gresik
Regency through consumer satisfaction, the consumer satisfaction variable is not
proven to play a role as an intervening variable.

Keywords: Product Quality, Promotion, Consumer Satisfaction, Repurchase
Intention



