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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi manfaat, persepsi 

kemudahan, persepsi risiko dan fitur layanan terhadap aplikasi mobile banking Livin by 

Mandiri. Variabel bebas dalam penelitian ini yaitu persepsi manfaat, persepsi kemudahan, 

persepsi risiko, dan fitur layanan, sedangkan variabel terikat dalam penelitian ini yaitu 

minat penggunaan aplikasi mobile banking Livin by Mandiri. Penentuan sampel 

menggunakan metode purposive sampling dengan kriteria Nasabah Bank Mandiri di 

Surabaya yang telah melakukan transaksi di Bank Mandiri selama 1 bulan terakhir. 

Jumlah sampel sebanyak 102 responden. Teknik analisis untuk uji hipotesis menggunakan 

Regresi Linier Berganda. Hasil penelitian menunjukkan bahwa persepsi manfaat, persepsi 

kemudahan, persepsi risiko dan fitur layanan berpengaruh signifikan terhadap minat 

penggunaan aplikasi mobile banking Livin by Mandiri 

. 

Kata Kunci: Persepsi Manfaat, Persepsi Kemudahan, Persepsi Risiko, Fitur Layanan, 

Minat Penggunaan 
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ABSTRACT 

This study aims to determine the effect of perceived benefits, perceived 

convenience, perceived risk and service features on the Livin by Mandiri mobile 

banking application. The independent variables in this study are perceived benefits, 

perceived convenience, perceived risks, and service features, while the bond variable 

in this study is the interest in using the Livin by Mandiri mobile banking application. 

Sampling used a purposive sampling method with the limit of Bank Mandiri customers 

in Surabaya who have made transactions at Bank Mandiri in the last 1 month. The 

number of samples is 102 respondents. The analysis technique for testing the 

hypothesis uses Multiple Linear Regression. The results of the study show that 

perceived benefits, perceived convenience, perceived risks and service features have 

a significant effect on the intention to use the Livin by Mandiri mobile banking 

application 

Keywords: Perceived Benefit, Perceived Convenience, Perceived Risk, Service 

Features, Interest in Usage 
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