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ABSTRAK 

 Penelitian ini memiliki tujuan untuk mengetahui Pengaruh Harga, Promosi dan 

Online Customer Review terhadap minat beli online pada Marketplace Shopee dan untuk 

mengetahui manakah dari tiga variabel yaitu harga, promosi dan online customer review 

memiliki pengaruh dominan terhadap minat beli online di marketplace shopee. Pada 

penelitian ini, harga, promosi dan online customer review adalah variabel bebas lalu 

minat beli adalah variabel terikat. Penelitian ini memakai metode kuantitatif serta 

populasi pada mahasiswa aktif fakultas ekonomi dan bisnis Universitas Wijaya Kusuma 

Surabaya serta digunakan sampel dengan metode teknik purposive sampling. Sampel 

pada penelitian sebanyak 90 responden. Teknik pengumpulan data yang dilakukan 

berbentuk kuesioner dan studi pustaka. Teknik analisis data yang dipakai ialah analisis 

regresi linier berganda, koefisien determinasi, uji t dan uji F. Berdasarkan hasil uji F dan 

uji t, variabel harga dan promosi berpengaruh signifikan terhadap minat beli online di 

marketplace shopee. Sementara itu, variabel online customer review tidak berpengaruh 

signifikan terhadap minat beli online di marketplace shopee. Untuk meningkatkan minat 

beli, shopee harus memberikan harga terbaik dengan memberikan kualitas produk yang 

baik, memberikan dan meningkatkan promosinya untuk lebih menarik konsumen untuk 

membeli dan juga meningkatkan sistem kepercayaan untuk kenyamanan konsumen.  

Kata Kunci : Harga, Promosi, Online Customer Review, Minat Beli   

  

 

  



ABSTRACT 

This study aims to determine the Effect of  Price, Promotion and Online 

Customer Review on online buying interest in Shopee Marketplace (Study of Students of 

the Faculty of Economics and business Wijaya Kusuma University Surabaya) and to find 

out of the three variables is price , promotion and online customer review have a dominant 

influence on online buying interest  in the Shopee Marketplace. In this article, the variable 

independent is price, promotion and online customer review, while variable dependent is 

buying interest. This study quantitative methods, the population used were active students 

of the faculty of economics and business, Wijaya Kusuma University surabaya with 

sampling using purposive sampling techniques, the sample in this study was 90 

respondents. The data analysis techniques used are multiple linear regression analysis, 

coefficient of detemination, t-test and F-test. Based on the results of the simultaneous F-

test and partial t-test, price and promotion variables have a significant effect on online 

buying interest in the Shopee Marketplace for students of the faculty of economics and 

business, Wijaya Kusuma University Surabaya. Meanwhile, the variable online customer 

review did not have a significant effect on the interest in buying online in the shopee 

marketplace for students of the faculty of economics and business, Wijaya Kusuma 

University Surabaya. To increase buying interest, shopee must proviode the best price by 

providing good product quality, providing and increasing its promotions to better atrract 

consumers to buy and also improve the trust system for consumer convenience. 
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