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Abstrak  

Analisis ini bertujuan untuk meneliti pengaruh Brand Ambassador dan Electronic Word Of 

Mouth terhadap Keputusan Pembelian produk Scarlet Whitening pada Mahasiswa Aktif  

Fakultas Ekonomi dan Bisnis Universitas Wijaya Kusuma Surabaya.  Jenis penelitian yang 

digunakan yaitu metode kuantitatif , dengan digunakanya poulasi Mahasiswa Aktif Fakultas 

Ekonomi Dan Bisnis Universitas Wijaya Kusuma Surabaya pernah memakai produk Scarlet 

Whitening minimal satu kali , sampel yang digunakan yaitu teknik purposive sampling  dan 

banyaknya responden adalah 100 orang , dengan pengumpulan  data berupa berupa kuisioner. 

Teknik analisis pada penelitian ini yaitu Regresi Linear Berganda. Diketahui bahwa hasil uji F 

menghasilkan nilai F memiliki tingkat signifikasi , artinya keseluruhan Brand Ambassador 

(X1) Dan Electronic Word Of Mouth (X2) secara signifikan mempunyai pengaruh terhadap 

Keputusan Pembelian (Y). Pada hasil uji t variabel Brand Ambassador (X1) mempunyai 

pengaruh signifikan terhadap Keputusan Pembelian (Y) diketahui Thitung > Ttabel  dengan 

tingkat signifikasi sebesar 0,000 < 0,05. Sedangkan uji t untuk variabel Electronic Word Of 

Mouth (X2) secara signifikan berpengaruh terhadap keputusan pembelian (Y) diketahui nilai 

Thitung > Ttabel dengan tingkat signifikan sebesar 0,000 < 0,05. Berdasarkan nilai koefisian 

determinasi berganda R2  varibel Brand ambassador dan Electronic Word Of Mouth memiliki 

pengaruh positif teradap Keputusan pembelian.  

Kata Kunci : Brand Ambassador , Electronic Word Of Mouth dan Keputusan Pembelian 



Abstract 

This analysis aims to examine the influence of Brand Ambassadors and Electronic Word Of 

Mouth on Purchase Decisions for Scarlet Whitening products in Active Students of the Faculty 

of Economics and Business, Wijaya Kusuma University, Surabaya. The type of research used 

is the quantitative method, with the active student population of the Faculty of Economics and 

Business, Wijaya Kusuma University, Surabaya having used the Scarlet Whitening product at 

least once, the sample used was a purposive sampling technique and the number of respondents 

was 100 people, with data collection in the form of a questionnaire . The analysis technique in 

this study is Multiple Linear Regression. It is known that the results of the F test produce an F 

value that has a significance level, meaning that the entire Brand Ambassador (X1) and 

Electronic Word of Mouth (X2) have a significant influence on the Purchase Decision (Y). On 

the results of the t test the Brand Ambassador variable (X1) has a significant influence on 

Purchase Decision (Y) it is known that Tcount > Ttable with a significance level of 0.000 

<0.05. While the t test for the Electronic Word Of Mouth variable (X2) significantly influences 

purchasing decisions (Y) it is known that the value of Tcount > Ttable with a significant level 

of 0.000 <0.05. Based on the coefficient of multiple determination R2 variable Brand 

ambassador and Electronic Word Of Mouth have a positive influence on purchasing decisions. 

Keywords: Brand Ambassador, Electronic Word Of Mouth and Purchase Decision 
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