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ABSTRAK 

 

Penelitian dengan judul “Pengaruh Gaya Hidup, Promosi, Persepsi Manfaat, 

Persepsi Kemudahan Penggunaan Terhadap Minat Menggunakan Shopee Pay 

Later di Surabaya” memiliki tujuan untuk dapat melihat berapa besar pengaruh dari 

penggunaan Shopee Pay Later kepada masyarakat Indonesia, terutama di Surabaya. 

Dari 100 responden yang diambil berdasarkan metode purposive sampling, yang 

berarti berasal dari konsumen yang pernah melakukan transaksi pembelian melalui 

Shopee dan menggunakan Shopee Pay Later. Untuk menganalisis data sendiri 

digunakan teknik Analisis Regresi Linier Berganda. Hasil yang terbentuk dari 

penelitian ini memberikan jawab yang jelas mengenai bagaimana gaya hidup 

memiliki korelasi yang signifikan terhadap minat penggunakan Shopee Pay Later. 

Promosi juga memberikan dorongan yang besar terhadap minat dalam 

menggunakan Shopee Pay Later. Hal tersebut tentunya mendorong adanya asumsi 

atau persepsi akan kemudahan dalam menggunakan Shopee Pay Later.  

 

Kata kunci: Shopee, Shopee Pay Later, Konsumen, Gaya Hidup, Dampak 
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ABSTRACT 

 

The research entitled "Influence of Lifestyle, Promotion, Perceived Benefits, 

Perceived Ease of Use on Interest in Using Shopee Pay Later in Surabaya" aims to 

find out how much influence the use of Shopee Pay Later has on Indonesian people, 

especially in Surabaya. Of the 100 respondents who were taken based on the 

purposive sampling method, which means that they came from consumers who had 

made a purchase transaction through Shopee and used Shopee Pay Later. To 

analyze the data itself, the Multiple Linear Regression Analysis technique is used. 

The results formed from this study provide clear answers regarding how lifestyle 

has a significant correlation with the interest of Shopee Pay Later users. 

Promotions also provide a big boost to interest in using Shopee Pay Later. This 

certainly encourages assumptions or perceptions of the ease of using Shopee Pay 

Later. 
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