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ABSTRAKSI 

Tujuan penelitian ini untuk mengetahui pengaruh celebrity endorser dan brand 

image terhadap keputusan pembelian produk Scarlett Whitening pada konsumen di 

toko Deliwafa Surabaya Utara. Jumlah sampel sebanyak 80 responden, dengan 

pengambilan sampel tidak acak (non probability sampling) dengan menggunakan 

prosedur purposive sampling. Uji validitas dan reliabilitas menguji instrumen 

penelitian dengan metode analisis data. Pengujian model menggunakan analisis 

regresi linier berganda. Uji t dan R² digunakan untuk menguji hipotesis. Hasil 

penelitian, celebrity endorser berpengaruh signifikan terhadap keputusan 

pembelian dan brand image berpengaruh signifikan terhadap keputusan pembelian. 

Semua variabel dinyatakan valid dan juga reliabel, uji parsial (t) menunjukkan 

tingkat signifikansi < 0,05. 

 

Kata Kunci : Celebrity Endorser, Brand Image, Keputusan Pembelian 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ABSTRACTION 

The purpose of this study was to determine the influence of celebrity endorsers and 

brand image on the purchasing decision of Scarlett Whitening products for 

consumers at the Deliwafa store, North Surabaya. The total sample is 80 

respondents, with non-random sampling (non-probability sampling) using a 

purposive sampling procedure. Test the validity and reliability of testing research 

instruments with data analysis methods. Testing the model using multiple linear 

regression analysis. The t and R² tests are used to test the hypothesis. The results 

of the study, celebrity endorser has a significant effect on purchasing decisions and 

brand image has a significant effect on purchasing decisions. All variables are 

declared valid and also reliable, the partial test (t) shows a significance level 

<0.05. 
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