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Di jaman yang berkembang pesat saat ini sudah banyak restoran fastfood 

berkembang di Indonesia. Hal ini didukung oleh masyarakat yang menginginkan 

kepraktisan dan kenyamanan serta melakukan sesuatu dengan cepat dan mudah. 

Penelitian dengan judul “ Pengaruh Perceived Service Quality dan Perceived Value 

Terhadap Kepuasan Konsumen Pada Konsumen McDonalds Cabang GKB Gresik”, 

memiliki rumusan masalah Apakah Perceived Service Quality berpengaruh 

signifikan terhadap kepuasan konsumen McDonalds di cabang GKB Gresik, 

Apakah Perceived Value berpengaruh signifikan terhadap kepuasan konsumen 

McDonalds di cabang GKB Gresik, untuk mengetahui seberapa besar pengaruh 

perceived service quality terhadap kepuasan konsumen McDonalds di cabang GKB 

Gresik, untuk mengetahui seberapa besar pengaruh perceived value terhadap 

kepuasan konsumen pada McDonalds di cabang GKB Gresik. 

Penelitian ini menggunakan metode kuantitatif dimana penelitian ini 

menekankan pada pengujian hipotesis, data yang digunakan harus terukur. 

Berdasarkan penelitian yang dilakukan, diperoleh kesimpulan bahwa, Perceived 

Service Quality berpengaruh signifikan terhadap kepuasan konsumen, artinya 

semakin tinggi tingkat perceived service quality, maka semakin tinggi pula 

kepuasan konsumen, Perceived Value berpengaruh signifikan terhadap kepuasan 

konsumen, artinya semakin tinggi perceived value maka semakin tinggi pula 

kepuasan konsumen McDonalds. 

 

Kata Kunci : Perceived Service Quality dan Perceived Value Terhadap Kepuasan 

Konsumen. 
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In this rapidly growing era, there are many fastfood restaurants developing in 

Indonesia. This is supported by people who want practicality and comfort and do 

things quickly and easily. Research with the title "The Influence of Perceived 

Service Quality and Perceived Value on Consumer Satisfaction at McDonalds 

Consumers in the GKB Gresik Branch", has the formulation of the problem. Does 

Perceived Service Quality have a significant effect on McDonalds customer 

satisfaction in the GKB Gresik branch? Does Perceived Value have a significant 

effect on McDonalds customer satisfaction in GKB Gresik branch? To find out how 

much influence perceived service quality has on McDonalds customer satisfaction 

at the GKB Gresik branch, to find out how much influence perceived value has on 

customer satisfaction at McDonalds at the GKB Gresik branch. 

This study uses a quantitative method where this study emphasizes hypothesis 

testing. The data used must be measurable. Based on the research conducted, it is 

concluded that Perceived Service Quality has a significant effect on customer 

satisfaction, meaning that the higher the level of perceived service quality, the 

higher the customer satisfaction, Perceived Value has a significant effect on 

consumer satisfaction, meaning that the higher the perceived value, the higher it is 

McDonald's customer satisfaction. 

 

Keywords: Perceived Service Quality and Perceived Value in Consumer 

Satisfaction.
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