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ABSTRAK 

 Penelitian ini bertujuan untuk menguji pengaruh Profitabilitas, Corporate Social 

Responsibility dan Good Corporate Governance terhadap Nilai Perusahaan pada Industri 

Subsektor Makanan dan Minuman yang terdaftar di BEI Periode Tahun 2017-2022. Teknik 

pengambilan sample yang digunakan adalah purposive sampling dan beberapa kriteria yang 

ditentukan. Jumlah sample yang digunakan 9 perusahaan dalam 4 tahun. Metode analisis yang 

digunakan yaitu  metode uji asumsi klasik  dan analisis regresi linier berganda dengan 

pengujian hipotesisi uji statistik R dan uji statistik t. Hasil pengujian ini menunjukan bahwa 

Corporate Social Responsibility tidak berpengaruh terhadap Nilai Perusahaan, sedangkan 

Profitabilitas dan Good Corporate Governance berpengarih terhadap Nilai Perusahaan. 

Kata Kunci: Profitabilitas, Corporate Social Responsibility, Good Corporate Governance, 

Nilai Perusahaan. 
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ABSTRACT 

 This study aims to test the effect of Profitability, Corporate Social Responsibility and 

Corporate Governance on Company Value in the Industry Subsector Food and Beverage listed 

on the IDX for the 2017-2022 Period. The sampling technique used is purposive sampling and 

several specified criteria. The number of samples used by 9 companies in 4 years. The analysis 

methods used are classical assumption test methods and multiple linear regression analysis 

with hypothesis testing of statistical test R and statistical test t. The results of this test show that 

Corporate Social Responsibility has no effect on Company Value, while Profitability and 

Corporate Governance have an effect on Company Value. 

Keywords: Profitability, Corporate Social Responsibility, Good Corporate Governance, 

Company Value 


