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ABSTRAK 

 

Tujuan penelitian ini untuk mengetahui pengaruh Kualitas Layanan, Store 
Atmosphere, Citra Toko dan Word Of Mouth terhadap Keputusan Pembelian 
(Studi pada Supermarket Superindo Tidar di kota Surabaya ). Populasi dalam 
penelitian ini yaitu orang yang mengunjungi Supermarket Superindo di kota 
Surabaya. Jumlah sampel dalam penelitian ini adalah 100 responden, yang 
diambil menggunakan metode purposive sampling. Analisis dalam penelitian ini 
yaitu analisis regresi linear berganda dan perhitungan statistik diolah 
menggunakan SPSS versi 20.0. hasil penelitian ini menunjukan bahwa secara 
simultan Kualitas Layanan, Store Atmosphere, Citra Toko dan Word Of Mouth 
berpengaruh signifikan terhadap Keputusan Pembelian pada Supermarket 
Superindo Tidar di kota Surabaya. Secara persial Store Atmosphere , Citra Toko 
dan Word Of Mouth tidak berpengaruh terhadap Keputusan Pembelian sedangkan 
Kualitas Layanan berpengaruh signifikan terhadap Keputusan Pembelian pada 
Supermarket Superindo Tidar di kota Surabaya. Hasil pengujian dominan yang 
berpengaruh terhadap Keputusan Pembelian adalah Kualitas Layanan. 
 
Kata kunci : Kualitas Layanan, Store Atmosphere, Citra Toko , Word Of 
Mouth dan Keputusan Pembelian. 

 

 

 

  



ABSTRACT 

 

The purpose of this study was to determine the effect of Service Quality, Store 
Atmosphere, Store Image and Word Of Mouth on Purchase Decisions (Study on 
Superindo Supermarkets Tidar in the city of Surabaya). The population in this 
study are people who visit Superindo Supermarkets in the city of Surabaya. The 
number of samples in this study were 100 respondents, which were taken using 
purposive sampling method. The analysis in this study is multiple linear 
regression analysis and statistical calculations processed using SPSS version 20.0. 
The results of this study indicate that simultaneously Service Quality, Store 
Atmosphere, Store Image and Word Of Mouth have a significant effect on 
Purchase Decisions at Superindo Supermarkets Tidar in the city of Surabaya. 
Partially Store Atmosphere, Store Image and Word Of Mouth have no effect on 
Purchase Decisions, while Service Quality has a significant effect on Purchase 
Decisions at Superindo Supermarkets Tidar in Surabaya. The dominant test result 
that influences the Purchase Decision is Service Quality. 
 
Keywords: Service Quality, Store Atmosphere, Store Image, Word Of Mouth 
and Purchase Decision. 

 

 

 


