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ABSTRAKSI 

 

Perusahaan-perusahaan yang mengikuti daya saing tinggi ini semakin 

mendapat pengakuan di pasar global, khususnya di sektor barang konsumsi 

Indonesia. Seiring dengan perkembangan zaman, permintaan penggunaan alat-alat 

lalu lintas semakin meningkat, begitu pula dengan adanya permintaan yang diminati 

masyarakat akan produk otomotif dan lain sebagainya. Pesatnya pertumbuhan 

industri barang konsumsi di Indonesia membuat tingkat persaingan semakin sulit. 

Hal ini memaksa produsen untuk terus berinovasi dalam produknya agar tetap 

kompetitif. Dalam bersaing, suatu usaha atau bisnis harus memiliki keunggulan 

bersaing dibandingkan perusahaan lain. Para pelaku bisnis tidak hanya harus 

membuahkan produk yang disukai masyarakat atau model, harus memiliki 

kemampuan manajemen keuangan yang baik. Direksi sangat berkepentingan untuk 

memilih kebijakan akuntansi untuk membantu menyajikan laporan keuangan sesuai 

keinginan. Tujuan manajemen adalah untuk mencapai keuntungan yang meningkat. 

Hal ini karena terkait dengan benefit yang akan diterima manajemen. Memang, 

semakin tinggi laba yang diperoleh, tingginya bonus yang akan diberikan kepada 

bisnis. Pihak itu mengelolanya sendiri sebagai administrator. Pendekatan penelitian 

ini Kuantitatif dengan teknik eksplanatori (explanatory research). Sample di pilih 

dengan teknik pengambilan sampel adalah metode purposive sampling sebanyak 20 

perusahaan x 4 tahun = 80 sampel. Hasil penelitian ini secara umum parsial tidak 

ada pengaruh signifikan Tax Planning terhadap Manajemen pendapatan (Laba), ada 

pengaruh negatif dan signifikan antara “Pajak Tangguhan terhadap Manajemen 

Laba, ada pengaruh negatif dan signifikan antara Profitabilitas terhadap Manajemen 

Laba”, dan tidak ada pengaruh signifikan antara “Ukuran Perusahaan terhadap 

Manajemen pendapatan (Laba)”. Sedangkan secara simultan ada pengaruh positif 

dan signifikan antara “Tax Planning, Pajak Tangguhan, Profitabilitas, dan Ukuran 

Perusahaan terhadap Manajemen pendapatan (Laba) di Perusahaan Sektor Industri 

Barang Konsumsi di BEI Tahun 2017 – 2020”. 

Kata Kunci: Tax Planning, Pajak Tangguhan, Profitabilitas, Ukuran Perusahaan, 

Manajemen Laba 
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ABSTRACT 

 

Companies that follow this high competitiveness are increasingly gaining 

recognition in the global market, especially in the Indonesian consumer goods 

sector. Along with the times, the demand for the use of traffic equipment is 

increasing, as is the demand that the public is interested in for automotive products 

and so on. The rapid growth of the consumer goods industry in Indonesia makes 

the level of competition increasingly difficult. This forces manufacturers to continue 

to innovate in their products in order to remain competitive. In competing, a 

business or business must have a competitive advantage compared to other 

companies. Business people not only have to produce products that are liked by the 

community or models, they must have good financial management skills. The Board 

of Directors is very interested in choosing accounting policies to help present the 

financial statements as desired. The aim of management is to achieve increased 

profits. This is because it is related to the benefits that will be received by 

management. Indeed, the higher the profit earned, the higher the bonus that will be 

given to the business. The party manages it itself as an administrator. This research 

approach is quantitative with explanatory research. The sample was selected with 

a sampling technique using purposive sampling method as many as 20 companies 

x 4 years = 80 samples. The results of this study are generally partial there is no 

significant effect of Tax Planning on Income Management (Profit), there is a 

negative and significant effect between "Deferred Tax on Earnings Management, 

there is a negative and significant effect between Profitability and Earnings 

Management", and there is no significant effect between "Company Size on 

Revenue Management (Profit)". Meanwhile, simultaneously there is a positive and 

significant influence between "Tax Planning, Deferred Tax, Profitability, and 

Company Size on Revenue Management (Profit) in Consumer Goods Industrial 

Sector Companies on the Indonesia stock exchange in 2017 - 2020". 

Keywords: Tax Planning, Deferred Tax, Profitability, Company Size, Earnings 

Management 

 

 

 

 

 

 

 

 




